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p. 98
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in the News

Advertising in
the Digital Era

Magazines:
Paper to Pixels

The Truman
Show

WDYT
What do you think?

How can we use
social media
responsibly?

How does
technology
change visual
stories?

How can we
distinguish
real news from
fake news?

How can we make
better choices
when we see
advertisements?

What types of
magazines will be
most popularin
the future?

What are the
pros and cons of
reality TV shows?

Media &
Media Literacy

Social Media

Graphic
Storytelling

News

Advertisements

Magazines

Movies

MEDIA LITERACY

-understanding media and media literacy,

ete.

- viewing social media roles and

privacy protection

-recognizing information security
- creating a short-form video
-understanding "netspeak" used in

media

-viewing the unique features of visual

storytelling forms

-recognizing different types of graphic

storytelling

-exploring the role of political cartoons
- creating comic characters

-viewing the importance of staying

informed and thinking critically

- developing a critical eye for media

information

-editing a news article

-viewing the influence of advertising
-understanding advertising tactics

- creating an advertisement
-exploring public service ads

-viewing the evolution of magazines
-learning to spot and stop

misinformation

- creating a magazine cover

- appreciating a movie while evaluating its

message

-understanding the uses of language in

movies

- writing a brief movie review
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Getting
Ready

> understanding media and media
literacy

> exploring the types and influence
of media

> finding reliable information online

> building healthy media habits

> analyzing and interpreting media
messages




© Introduction

{R) understanding Media

Read the text below to understand the meaning of media.

Think about how you start your day. You might check social media for updates from friends or
news. You might listen to your favorite songs while getting ready, or maybe watch a quick video
during breakfast. On the way to school, you might notice ads on buses or the latest trends on
social media. Each of these moments is a way that media shows up in your life — whether it’s
entertainment, ads, or news.

What is Media?

The word media comes from the root “medium,” which means a way of communicating.
Media includes everything from news and art to education and entertainment — all the ways
people share information. We experience media daily, including TV shows, music, books,
magazines, and everything we see online. Through all of these things, we get messages that

influence how we see and understand the world around us.



Viewing

o

Watch the video and think about what makes each type of media special.

| Sorting Media Examples

Look at the list of media examples below. Sort each example into the correct media type
by filling in the table.

MEDIA EXAMPLES

streaming services ( websites) radio programs social media
( television shows ) ~ podcasts movies brochures

posters magazines
newspapers books ) smartphones
online games

Broadcast Media

MEDIA TYPES
Print Media

Digital Media

books . television shows . websites

Note Some podcasts and streaming services may overlap between broadcast and digital media categories.

8 | Getting Ready



© The Power of Media

Every day, people see hundreds of messages from ads, social media, news, and other
media. All of these things shape how we see the world. Let’s look at some examples of how
media affects us.

A young man visits his favorite website to read the news. He notices an ad for a popular

kbrand of ice cream and later picks it up at the store while shopping.

1 What does this story show?

WOnderWitth ke

A young woman is scrolling through her social media and sees that many people are
posting pictures from a new hiking trail. She notices friends and celebrities all sharing their

experiences there. Soon, she wants to visit the trail and post her own pictures.
. y,

2 What does this story show?



€© Media and You

N, Make a list of all the media you use in a day. Include examples like TV, social media, and
websites.
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2. Fillin the table with the hours you spend using each type of media per day.

Forms of Media Hours per Day h

R rour ovn

(5. Atter filling out your table, share it with a partner. What do you notice about your media
use? How is it similar to or different from your partner’s?
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O Finding Information Online

Read the text below and think about the tips it provides. Then research additional
effective online search strategies.

4 )

These days, many high school students start their research online. A good place to

begin is with a general search engine. Trying a few different search engines can also

give you more varied results.

e Choose Keywords

Start by selecting keywords related to your topic. These words should include the
main topic and any specific details you need. For example, imagine you want to answer
the question: What percentage of Canada’s electricity comes from wind power?

Your keywords might be: wind, power, Canada, and electricity.

Typing all these words into a search engine can give you too many results, so try
these tips to narrow them down.

¢ Use Search Techniques
» Use Quotation Marks to group words that should appear together:
“wind power”
This will show only results where “wind power” appears as a phrase, rather than just
the words wind and power separately.

» Use the + Sign to make sure all the words appear in the results:
“wind power” + Canada

» Use the — Sign to exclude words you don't want:
“wind power” + Canada —jobs
(Note: There should be no space after the — sign.)

> Use Different Word Forms if needed:
“wind power” + Canadian

» Use OR to include different word forms at the same time:
“wind power” + Canada + electricity OR electric

» Try Different Word Orders to see if it changes the results:
Canada + “wind power”

» Add More Keywords to narrow your search further:
“wind power” + Canada + 2025 + electricity + percent OR percentage

These strategies can help you find more accurate and relevant information for your

research.

- J




© Healthy Media Habits

A. How Media Makes You Feel

Think about how different types of media affect you. Some make you feel good, while others
do not. Write down your thoughts!

B. What Makes Media Healthy or Unhealthy?

Now, let’s dive into understanding what we mean by “healthy” and “unhealthy” media. Work
with a partner and think about the features that make media positive or negative.

Healthy Media

e educational

Unhealthy Media

e violent

e informative ® misleading

. Share and Discuss

Share your ideas in the box above and discuss with the class what makes media healthy or
unhealthy.

D. Healthy Media Tips

Reflect on your own media habits. Write down some ways to use media in a healthy way.
Stick your notes on your device as reminders!

check facts
before sharing

4 4

12 | Getting Ready



Choosing Media Wisely

Fill in the table below with types of healthy and unhealthy media.

Category

reliable news website

Healthy Media

Unhealthy Media

rumor website

TV Shows
\§

Q _J
4 a
time management app app that encourages gambling
J
-
career advice podcast podcast with false health tips
_J
documentary about social issues | violent movie
~N

culture or history show

reality show with insults and fights

13



O Uncovering Hidden Meanings in Media

When you have strong media skills, you can see both the obvious and hidden
messages in media. The obvious meaning is what you see right away. The hidden
meaning is deeper and reveals things you might not notice at first. Understanding
hidden meanings makes you smarter and helps you enjoy media more.

Look at the situations below. Then complete the chart by identifying the hidden meanings.

A.
| Obvious Meaning Hidden Meaning

Situation

They might be paid to promote
The drink is good for you after the drink, or it suggests that
exercise. drinking it will make you fit like
them.

‘.——
Some famous people
pose with a new drink

after working out at the gym.

cisuresias /0o B o
Selling Cheap P g
New Clothes

The pizza brings the family
together for a fun, happy meal.

4

A happy family enjoys a delicious
\ pizza dinner together.

Share your answers with a partner and discuss why it’s important to understand hidden

meanings in media.

14 | Getting Ready



€@ Media Literacy: understanding Messages Around Us

Read the article and answer the questions below.

CTTerecrcrececcrre e

Media literacy is the ability to carefully analyze and understand the messages we
encounter daily across different media. Here’s why media literacy matters:

® Smart Choices: Were surrounded by messages every day. Media literacy helps us tell the
difference between facts and opinions, spot bias, and see how ads and news can shape our
thinking.

¢ Avoiding Misinformation: There’s a lot of false information online. Media literacy helps
us check facts, find trustworthy sources, and avoid believing fake news.

* Staying Safe Online: Social media can have risky or harmful content. Media literacy helps
us avoid dangerous situations.

¢ Healthy Media Habits: Media literacy helps us choose content that’s educational or useful,

instead of just mindlessly scrolling.
e _/

1. Media literacy is the ability to:
@ spend more time using media
@ operate all types of media devices

© think carefully about media messages

2. Which of the following is NOT a benefit of media literacy?
@ spotting bias in media
© finding reliable information sources

© making choices based on emotions

3. How can media literacy protect us online?
9

15



¢ Work Together

A. Get Started

Take a look at Jina’s daily media habits and then fill in your own on the right.

Jina’s daily media usage

wake up to her

smartphone 07:00

alarm
listen to her
Ffavorite idol’s
song while
getting ready

use a tablet
during class
to research
group project
materials

post a picture
I took today on
social media

[
i
(=)
(=]

[
0
o
o

watch videos
on the bus
ride home
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Reflect on Your Media Habits
1. What types of media did you use today, and for what purpose?

2. About how much time did you spend on each type of media?

3. Sort your media habits into healthy and unhealthy groups. Think about time,

purpose, and how it affects you.

e Healthy Use Why it is healthy

watching an educational video learning new things
6 Unhealthy Use Why it is unhealthy
scrolling social media for too long wasting time, feeling tired

Compare and Discuss

1. Share your results with a partner. Talk about what is the same and what is different in
your media use.
( )
We both use ...
| use it for ... but my partner uses it for ...
| spent the most time on ...
My partner spent the most time on ...

-~
\_

2. Who used healthier media?

3. Do you and your partner agree on what healthy media habits are? Why or why not?
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WDYT

What do you think?

> Media Literacy
e viewing social media roles and
privacy protection
e recognizing information security
e creating a short-form video
* understanding “netspeak” used
in media

> Communicative Function
Make sure to check the facts first.

> Structure
While chatting with her followers,
she begins her morning routine by
putting on makeup.



{R) viewing

Watch the video and guess the message.

@ Watch it again.
What is the main idea?

@ Social media’s influence on
teenagers is mostly negative.

® Social media is mainly a source
of entertainment for teenagers.

© Social media plays a key role in
both connecting and educating

& teenagers.

{8) sharing opinions

Look at the chart below. Choose your reason for using social media and share it with a partner.

CKeeping in touch with friends and family 51.5%

CFiIIing spare time 39%

CReading news stories 34.4%

(Finding content (e.g. articles, videos) 30.4%

(Seeing what’s being talked about 29.1%

DataReportal (2024)

| usually use social media to | often use social media to
keep in touch with my friends. read news stories.

S J

20 | Lesson 1 Balancing Social Media and School



@ Vocabulary for Reading

Complete each sentence with the correct word from the box.

Junho wakes up at 6:30 Let’s take a group
Several people commented
latest AM, readyto _ toremember
on my-ates another busy day. this moment.

We're planning a(n) Jake is a high school Add a(n)
with another student and social media to make your post easier
influencer next week. . to find.
collaboration hashtag influencer post selfie tackle

(D) speaking

Imagine you are advising a friend about posting their opinions on social media. Write

down what they should keep in mind and talk with a partner.

) -G | Don'ts

+/ Check the facts. () Don’t use offensive language.

®

+/ Communicate in a respectful manner. (® Don’t post in anger.

97 vouroun) ®

A: Hey, I'm thinking about posting my thoughts on the new school policy.
Any tips for posting on the Internet?

B: Make sure to check the facts first.

It is the most important thing before you post on social media.

Okay, thanks. Is there anything else?

Yes. Also remember to avoid using offensive language.

Got it. Thanks for the advice!

>

S21A1717|

- Make sure to ...
-Rememberto...
-Don’t forget to ...

21



A Day as a Student and
Influencer

Lily is a high school student and social media influencer from Los Angeles,

B California. Let’s take a look at her day.

Lily wakes up at 6:30 AM, ready to tackle another
busy day. While chatting with her followers, she begins
her morning routine by putting on makeup.

Good morning, everyone!

It's 7 AM, and I've got a busy day ahead.

Let’s start with my skincare routine — | need to keep
this face fresh for all the selfies!

And don’t forget to check out my latest post for a
chance to win a skincare set.

Who doesn’t love a free gift?

While having a smoothie bowl for breakfast, Lily checks
her social media, replies to comments, and talks with her
followers. 15

lily_dreamer It's 7:30 AM — time for a quick breakfast.

pet_pal_charlie Looks so yummy! Which do you prefer, dogs or cats?
lily_dreamer @pet_pal_charlie Definitely dogs, but don’t tell my cat!

Q1 What does Lily have for breakfast?

[Jinfluencer [Jtackle [ Jskincare [ Iselfie [ Jcheckout [ post []smoothie

22 | Lesson 1 Balancing Social Media and School
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Today 9:14 AM

At school, Lily tries to balance
her schoolwork and being a content
creator. Before class, she chats Mia, | was up late editing a video

with her best friend, Mia. alite) el st due
homework. Can you help me out?

Sure, but you have to work on
your time management, girl.

| know, I'm trying!

5 Lily quickly shares a story with her followers. A few minutes later, her phone buzzes
with replies.

Lily w

@lily_dreamer - 10:00 AM

Balancing school and content creation is no joke. Any tips for staying organized?
#NeedHelp #TimeManagement #WorkLifeBalance

Jia @booklover_jia
Sticky notes everywhere!l | mean EVERYWHERE. My room looks like a rainbow
exploded, but it works!

Louis @sk8r boy_louis
| make to-do lists, but half the time | forget where | put the list. Maybe we
both need a time machine!

Anastasia @artsy_anastasia
Get your pets involved! My cat sits on my homework so | can’t leave until |
finish.

Lily reads the suggestions and laughs at the clever ideas.

Q2 What does Lily ask of her followers?

[Ibalance [Jbuzz [ Jorganized [stickynote [Jexplode [ |involve [ |suggestion

23



In math class, Lily is called to the board to solve a problem.

Lily: Okay, I'll give it a try! If | get this right, someone better get me a cookiel!

Classmates: Go, Lily! You got this!

The class chuckles, cheering her on. She hesitates for a moment, but with some effort,
she solves the problem. The class gives her a light round of applause.

After class, Lily grabs her phone and types a quick post.

Lily
@lily_dreamer ‘Em

Just got called to the board in math and, against all odds,
actually solved the problem! Where’s my cookie reward? @
#MathStruggles #MiracleMoment

#StudentLife

Q3 What does Lily say should happen if she solves the problem?

[Jchuckle [Jhesitate [ ]round ofapplause [ Jgrab [ ]againstall odds



Lily:

Mia:

Eva:
Lily:

Eva:
Lily:

During lunch, Lily and her friends relax and chat about their ideas.

Lunchtime! Pizza’s on the menu today. So, Mia, any ideas for our next project? Maybe
we’ll come up with something that goes viral. Who knows?

Hmm, let’s save the brainstorming for later at the club. Don’'t forget to bring your best
ideas for our collaboration video!

Oh, by the way, Lily, | loved your latest video! When'’s the next one coming out?

Thanks, Eval I'm planning to film it after school today and upload it tomorrow. Stay
tuned!

| can’t wait to see it.

Great! I'll let you know as soon as it’s up.

Later, Lily posts a video on social media.

2

N
Lunch break fun with Mia and Eval #Besties #HighSchoolLife
Also, does anyone else think our cafeteria pizza looks way
too perfectly round?

y

NG

Q4 What are Lily and Mia discussing during lunch?

[Jcome up with [ Jgoviral []collaboration [ ]stay tuned

[ ] way too

25



In the afternoon, Lily goes to her school’s Digital Outreach Club. The club creates
projects to help students and the community. They’re currently working on a project about
mental health.

Mia: Today, we're planning a campaign to share self-care tips and help students understand
mental health. We want them to know it’s okay to ask for help.

Lily: How about a hashtag challenge like #Take5ForYourMind? We could share videos on
relaxing activities and short mental breaks.

Eva: What does that hashtag mean?

Lily: It means taking five minutes to relax, breathe, or do something you enjoy.

Mia: | like it! We could ask students to share their own tips, too.

Lily posts a quick update.

A

Great session with the Digital Outreach Club! Stay tuned for our
#Take5ForYourMind challenge. @
#MentalHealthMatters #TeensHelpingTeens

\\

Q5 What challenge does Lily suggest for the campaign?

[Joutreach [ Jhashtag [ ]session

26 | Lesson 1 Balancing Social Media and School



Back home, Lily continues working on the mental health campaign for her Digital
Outreach Club. She sets up her camera to film tips
and invite others to join the challenge.

Hey everyone, back home and ready to film! Today’s

5 video is part of our #Take5ForYourMind challenge. »
We'll talk about why mental care is just as important

as skincare — after all, a healthy mind is key to healthy

skin, right? Don’t forget to like, comment, and take

part in the challenge! And let me know how you take

1o | care of your mind and skin.

In the evening, Lily edits the video and ends her day with a playful message to her followers.

Lily
@lily_dreamer m

Editing the new video for our mental health campaign! Can’t wait for you all to see how
mental care and skincare go hand in hand.
#Take5ForYourMind #HealthyMindHealthySkin #TeensHelpingTeens

Good night, everyone! CU tmrw for more adventures.
P.S. Is it normal to dream about math, or am | the only one?

Q6 How does Lily link mental health and skincare in her campaign?

[Jedit [Jgohandinhand [ Jadventure [ ]normal

27



l Work

with the Reading /

M. Summarize Lily’s day by filling in the blanks with the words provided below.

Time Activities
Morning

6:30 AM
Skincare Routine

Details/Highlights

putting on makeup,
chatting with followers,
promoting a free skincare gift

Social Media Update

sharing skincare

1 . .

o , mentioning a
free gift

Breakfast

JEEIUGL + Social Media

eating smoothie bowl,
. @
responding to

posting about breakfast

Before
History
Class

Chatting with
Mia

asking for homework help,
discussing time management

posting about
school and content creation

Solving a Math

Math Class Problem

joking about ¥
a cookie

posting about solving the
problem

Lunch with Mia

Lunch
une and Eva

chatting about ©
ideas and Lily’s latest video

posting about lunch

Digital Outreach

Afternoon Club Meeting

planning a ©
campaign, brainstorming hashtag
challenge

health

updating followers on

campaign, encouraging
7)

Evening &

Night Filming

balancing comments

filming mental health video,

linking mental care to skincare

deserving mental

participation

posting about the video

project routine

. Do you think Lily can balance her schoolwork and being an influencer?

Discuss your ideas with a partner.

Lily seems great at creating content, and with better
organization, she could balance schoolwork and online
activities more effectively.

-

It might not be possible. Getting good grades while
posting content could be too difficult. She might not
get enough sleep or have enough personal time.

28 | Lesson 1 Balancing Social Media and School



Language Focus

Vocabulary
Adjective Adverb Verb Noun
definite T = definitely follow —  follower
actual actually create creator
- : J

Choose the correct word for each sentence.

1. She [definite / definitely] deserved the award for her outstanding performance.

2. The comedian delivered a [humorous / humorously] speech, making everyone
laugh.

3. The [influence / influencer] shared a new skincare routine with her fans.

4. Many people admire the hard work of the content [create / creator].

Structure

e While chatting with her followers, she begins her morning routine by putting on
makeup.
- While she chats with her followers, she begins her morning routine by putting on
makeup.

« After | heard the news, | called my friend right away.
Tip A2t LIEH = H & AHwhile, after, since,

- After hearing the news, I called my friend right away. ]
when §) CHEOll& -ing YE7t SF AMZEICH

Shorten the sentences using the structure above.

1. While he studied for the exam, he listened to classical music.

- for the exam, he listened to classical music.

2. After they finished dinner, they started watching a movie.

- dinner, they started watching a movie.

3. While she waited for the bus, she kept reading her book.

- for the bus, she kept reading her book.

4. Since they moved to a new city, they’ve made many new friends.

- to a new city, they’ve made many new friends.

29



Media Insights

A. Watch
O 1. Watch the video and think about the message it conveys.

2. Watch again and choose the correct answer for each question.

(1) How can you protect your posts and personal details?
@ make your online account private
© share everything with your family
© post your phone number regularly

(2) Before posting something, what should you ask yourself?
@ “Will my friends like this?”
® “Is this funny enough?”

© “Would | want everyone to see this?”

(3) What should you do if you receive a suspicious link or message?
@ click it to check
®@ ignore it if it looks weird
© share it with friends first

3. Watch again. How can checking your privacy settings help keep you safe online?

30 | Lesson 1 Balancing Social Media and School



Extend

Read the social media post below and think about what
Suho could have done better. Then answer the questions
to suggest how he could improve.

-

A

Suho

@suho.lifevibes

| really regret sharing so much about my life online. Last month, | posted
about my trip, including the exact dates and the name of the hotel. While
| was away, someone broke into my house. | think they realized | wasn't
home because of my post. | should have been more careful with my
privacy settings. Now | know it would have been better to keep my account
private. | also regret writing my posts too quickly. That led to typos, and
some people misunderstood what | meant. If | had been more careful, |
could have avoided problems and protected my personal information. From
now on, I'll share only what's necessary using private settings and check
my posts to avoid mistakes.

o o

1. What should Suho avoid sharing online?

2. How could Suho have protected his account better?

3.Why does Suho regret posting in a hurry?

31



Create & Share Short-Form Video Challenge

Produce an engaging short-form video that stands out and showcases
your creativity. This is the start of your journey as a content creator!

STEP 1 Select Topic

Form a group of five and select one of the following themes.

HOBBIES AND PERSONAL 4TORIES
INTERESTS AND EXPERIENCES

(e.g., creative arts, (e.g., a memorable life
physical activities) event, funny stories)

ACADEM
TRENDS 4CHOOL PROMOTION ACH'EVEMEfvT
. a trending song, (e.g. schoo[.trac.iitions, (eg. study t;
¢ gpopular places) campus highlights, decg)s’ health
or clubs)

STEP 2 Assign Roles

Divide your roles by considering the content of the video you want to produce.

Role Leader Script Writer Performer Beauty Stylist Camera Director

STEP 3 Brainstorm and Plan

Brainstorm ideas for your short-form challenge and fill in the blanks below.

Example Your Own

Objective to create a dance challenge for a trending song

Target Audience classmates and any social media users

The Type of Content Drief introduction and breakdown of dance moves

Props and Materials  well-lit room, smartphones, etc.

32 | Lesson 1 Balancing Social Media and School



STEP 4 Create Content

Create your own short-form challenge video.

[Sample Script]

Write a script.

Hey everyone! We're the
Dance Crew, and we have a
fun new challenge for youl!
Create a storyboard. We came up with an easy dance to
‘Catch the Beat” with some cool steps
that match the rhythm. In our video, we
Record your team performing show each move one by one, so it's super

the challenge. easy to follow. First, we go slowly so you

can learn, and then we pick up the speed
once you're ready. Whether you're
Edit the video. just learning to dance
or already love
dancing, join
Post the video and in and add your

monitor it.

own style.

STEP 5 Evaluate

Vote for the best video using the checklist below.

Assessment

Teaml Team2 Team3

Creativity

Does the video present unique ideas or visuals that capture the audience’s attention?
Clarity

Is the message or content of the video easy to understand and follow?

Visual Quality

Are the visuals clear, bright, and properly framed for the content?

Engagement

Does the video encourage interaction or interest from viewers (e.g., comments, likes)?

Rate each item using the following scale:
Excellent — 5| Very Good — 4 | Good — 3 | Weak — 2 | Try Again — 1



A. Listen to the dialogue and fill in the blanks in the summary using the words from the box.

Before updating personal news on social media, it's important to be cautious. Avoid
sharing too much " information, be mindful of who might see your post,
and think twice before posting when you’re feeling * to prevent sharing
something you might ©

comfortable = emotional enjoy personal public regret

B. Read and answer the questions.

4 N\
Lily wakes up at 6:30 AM, ready to tackle another busy day. (chatting / followers / her /
while / with), she begins her morning routine by putting on makeup.

Lily: Good morning, everyone!
It's 7 AM, and I've got a busy day ahead.
Let’s start with my skincare routine — I need to keep this face fresh for all the
selfies!
And don't forget to check out my latest post for a chance to win a skincare set.

Who doesn’t love a free gift?
(N J/

1. Arrange the words in the underlined part correctly to fit the context.

9

2. What can you infer from Lily’s message?
@ She finds it hard to choose a prize winner.
@ She wants to reduce her time on social media.

© She shares her mornings to connect with her followers.

B ——
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C. ReadPaul's post and complete the following advice with the words from the box.

4 N

I’ve been feeling unsure about how |’'ve been using social media lately. I've

shared a lot of personal details, like where I’'m going and my weekend plans. |
didn’t think much about it at the time, but now I'm worried I've shared too much.
My account is still public, and | never really bothered to check my privacy settings
— maybe | should have. On top of that, I've been posting quickly, without thinking
much. A few of my posts had typos and even caused some misunderstandings with
friends. | wish | could go back and be more careful with what | post. I'm not sure

what to do now. Should | change how | use social media?

\Z

I would advise Paul to first check his " settings and make his
account private to protect his personal information. He should also avoid sharing
too many details about his or plans online. Before posting, Paul
should take more time to think about his message to avoid misunderstandings and
@ . Slowing down and being more thoughtful will help him stay safe and

prevent confusion with friends.

location message privacy public typos

D. Give your answer to the unit opening question:

How can we use social media responsibly?

J Check My Lesson Progress

Needs

| can ... Excellent Improvement

understand content shared on social media.

recognize the roles and key characteristics of social media.

understand information security and privacy protection methods.

create a short-form video by collaborating with classmates.

use the main expression and grammar point from the Focus On section.




MEDIAN " The New Internet Language:

LY Netspeak

Have you heard of “netspeak”? It’s how people talk online — on social media,
in messages, or texts. Netspeak uses abbreviations, symbols, emojis, and creative
spelling to type faster and express feelings. People use netspeak because it’s fast,
easy, and always evolving. As more people join social media, new words and symbols
keep appearing. Let’s check out some popular ones used online.



Now, let’s see how this informal language and symbols are used in chatting
compared to regular conversation.

DAILY CONVERSATION NETSPEAK
4 — - ) 4 — - )
Hey! Are you okay? Hey! U OK?

Yeah, just a bit tired. Yeah, just a bit
I'have to go soon. tired. G2G soon.

Aw, hope u take it
ez! BTW, did u see
the vid | sent?

Aw, | hope you take it
easy! By the way, did you
see the video | sent?

' LOL, yeah! That
Haha, yeah! That was GRS!
was great!

Cool! TTYL?
Cool! Talk to you later?

Sure! Tmrw?
Sure! How about

tomorrow?

Sounds good. CYA!

Sounds good. See you!
CYA! <3 U

See you! Love you!

\I

\_

D0 IT YOURSELF

Choose a topic with a partner (like
making plans or talking about a
hobby) and chat using netspeak.




Lesson

2

Visual Voices
in Storytelly



WDYT

What do you think?

> Media Literacy

e viewing the unique features of
visual storytelling forms

e recognizing different types of
graphic storytelling

e exploring the role of political
cartoons

e creating comic characters

> Communicative Function
It's likely that comics could make
our presentation more fun.

> Structure
Let’s dive into graphic storytelling,
where art and stories are combined
to create compelling experiences.



{R) viewing

Watch the video and think about the main message it conveys.

@) Watch again and choose
what makes comics
unique for storytelling.

@ They focus on entertaining
younger audiences.

® They are more creative than
any other form of art.

©They use images and text to

k tell meaningful stories.

_J

A graphic novel is a long story told
through a combination of illustrations and text,
often providing deeper emotional and narrative
experiences compared to traditional comics.

Sharing Opinions

Some people think cartoons and animations are only for kids. Do you agree or disagree?
Choose one of the pictures below and share your opinion.

( The Avengers ) Peanuts [ Garfield )

TRthinkIPZanutskisn tljus runnyR1 tfalsofshowsyimpontanththingsylike
friendship¥sadness¥andigrowinglupy
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@ Vocabulary for Reading

Complete each sentence with the correct word from the box.

In a comic, the story unfolds
through that
capture different scenes.

His storytelling blends
personal experience with
an engaging

F

Batman and Spider-Man

are figures
in the world of comics.

The __ scrolling
layout of webtoons is
perfectly suited for
smartphones.

Educators are recognizing
comics’ as
powerful learning tools.

In comics, a(n)
of images guides the reader
through the plot.

iconic narrative panels potential sequence vertical

(D) speaking

Think about the pros and cons of using comics in presentations. Use the list provided
and add your ideas. Then talk with a partner using the dialogue below.

<

1. grab people’s attention 1. leave out some important details
2. make complex ideas easier to understand 2. make the message too simple

>

Hey, it’s likely that comics could make our presentation more fun.
B: Yeah, and they’re probably a great way to grab people’s attention.

tsd B B

- It's certain/likely/possible that ...
- They’re probably/possibly ...

- They may/might/can be ...

- There’s a good chance that ...

But they might leave out some important details.
A: Thats true. But perhaps they can make complex ideas easier to understand.
B: Tagree.
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Beyond wWords:

Let’s dive into the dynamic world

D of graphic storytelling, where art

and stories are combined to create
compelling experiences.

Comics &
Cartoons

The words “comics” and “cartoons,” though often used
interchangeably, have distinct meanings. In essence, comics
are typically books or magazines that use a specific visual
format. They feature comic art arranged in a sequence

of panels. Popular examples include iconic
comics featuring characters like
Spider-Man and Batman. In short,
comics are publications that blend
visuals and text to tell stories.

o Q1 How are scenes in comics typically arranged?

N [Jbeyond []diveinto []dynamic [Jcombine
[J compelling [Jinterchangeably [ ] distinct
[Jin essence [ |feature [ ]arrange [ ]sequence
[ Jpanel [Jiconic []blend
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<>

Meanwhile, cartoons are a style of drawing that can be funny,

serious, or even thought-provoking. They typically come in two

forms:

» Static cartoons are still images, often found in newspapers or magazines. Examples include
short multi-panel stories (comic strips) and serious drawings that comment on social issues
(political cartoons).

* Animated cartoons are moving images that bring drawings to life using animation. They
often feature funny robot or animal characters and are commonly presented through movies
and TV shows.

In the past, many viewed comics and cartoons as just light entertainment with unrealistic
visuals. However, educators are increasingly recognizing their potential as powerful learning
tools. That’s because complex topics in history, science, math, and more can be conveyed
through vivid illustrations and engaging stories!

Q2 Why are comics and cartoons being recognized as valuable educational tools?

meanwhile thought-provoking static still potential convey vivid illustration
engaging
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Graphic
Novels

Graphic novels are similar to comics but feature longer
narratives, detailed artwork, and complex themes that provide
a richer storytelling experience. Let’s compare a part of Mary
Shelley’s Frankenstein in its traditional novel format and its
graphic novel adaptation. You’ll clearly see how the two styles

tell the same story differently.

Traditional Novel

Then, one dark night in November,
| came to the end of all my work.
The rain fell against the window.
| put together all my instruments,
so | could give life to the thing on
my table. Then | saw the creature’s
yellow eyes open. It breathed hard,
and its arms and legs shook.

How can | describe this thing |
had worked so hard to make? He
was very tall. | had chosen his face
as beautiful. Beautiful? How wrong
could I have been? His hair was black
and shiny. His teeth were white and
perfect. But these things made the
rest of him seem even more horrible.
This was what | had worked on for
almost two years. | had worked for a
beautiful dream of creating life. But
in that moment, all beauty was gone.
I was filled with horror. I ran from the
workshop to my bedroom.

15

20

25

30

35

40

I fell down on the bed and went to
sleep. | dreamed | saw Elizabeth. She
was young, healthy, and beautiful.
But when | took her in my arms
to kiss her, she changed. Her face
looked dead. Then, for a moment, |
thought | held the dead body of my
mother in my arms.

I woke up with a start. Then |
saw IT — the thing I had created.
His yellow eyes looked straight at
me. From his mouth came an awful
sound. He reached toward me.

| ran outside. | spent the rest of the
night in the yard, walking back and
forth. When morning came, | began
walking through town. | had no idea
where | was going. | knew | couldn’t
go back to my house, where the
creature was waiting.

O3 How does the creator feel when the creature comes to life?

narrative adaptation instrument creature horrible awful reach back and forth
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Graphic Novel

Frankenstein
by Mary Shelley

ONE PARK NIGHT IN NOVEMBER,
I CAME TO THE END OF ALL MY WORK...

IT OPENED ITS YELLOW EYES...
THEN IT BREATHED HARD,
AND ITS ARMS AND LEGS SHOOK!

THIS IS A NIGHTMARE!

I RAN FROM THE WORKSHOP
TO MY BEPROOM.

I WOKE UP WITH A STAKRT...
THEN I SAW IT — THE THING
I HAP CREATED!

HE REACHED TOWARP ME...
BUT I RAN FROM THE ROOM.

I COULPN’T FORGET
THE MONSTER...

I WORKEPD S0 HARP,

HOPING TO BUILD A BEAUTIFUL BODY...

BUT I HAVE CREATEDP A MONSTER!

...AND I HAP THE
WILPEST PREAMS.

IN THE PREAM... T SAW ELIZABETH.

SHE WAS YOUNG, HEALTHY, AND BEAUTIFUL...

BUT HER FACE CHANGEPD...
SHE LOOKEPD pPEAD!

I THOUGHT T HeLP
THE PEAP BOPY OF MY MOTHER
IN MY ARMS... WORMS CRAWLING
ALL OVER HER PRESS!

pAYBREAK

I PON’T KNOW WHERE I'M GOING,
BUT I PON’T PARE G0 BACK.
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| The Rise of Webtoons

Originating in Korea in the early 2000s, the
term “webtoon” combines “web” and “cartoon,”
referring to digital comics. With the growing
popularity of the Internet and the decline of

5 traditional media, webtoons were designed to fit
digital platforms and attract new audiences.

The success of webtoons stems from
several key factors. Their vertical scrolling
layout, perfectly suited for smartphones and

10 tablets, creates a smooth and enjoyable reading
experience. Readers can enjoy webtoons
anytime and anywhere. Additionally, webtoons
incorporate interactive features like explanatory
sections and fan communities, fostering a strong

15 bond between creators and readers.

Recently, the impact of Korean webtoons
has grown far beyond digital comics, sparking
a wave of cross-media collaborations that have
brought them into mainstream entertainment.

Q4 What makes webtoons suitable for smartphones and tablets?

originate decline stem from vertical incorporate

explanatory bond mainstream
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Graphic storytelling is an umbrella term for various

Graphic formats that combine visuals and words to tell stories. As
Storytelling we’ve seen, it’s a powerful way to blend images and text to
Overview create engaging and meaningful narratives.
5 To wrap things up, here’s a quick overview of the main
types of graphic storytelling to help you understand them
better:

What They Are Key Features

use a series of panels to tell short,
Comiics stories told in illustrated panels exciting stories; usually printed in books
or magazines

include comic strips, political cartoons,

Cart rawin | ither ic or animated .
artoons a drawing style, either static o and animated shows

feature rich narratives, deeper themes,

G hic N 1 = i i i [ .
raphic Novels  book-length stories using visuals and text and detailed artwork

presented in a vertical scroll format;
Webtoons digital comics made for mobile viewing contain interactive features and are
often serialized online

Q5 Why is graphic storytelling considered a powerful form of communication?

[Joverview [ Jumbrellaterm [ serialize
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l Work

Complete the summary with the words from the box.

4 I
Topics Details
Comics « sequence of " to tell a story
potential as
Comics & « static cartoons: found in newspapers, powerful
Cartoons magazines learning

Cartoons . .
o cartoons: bring drawings to  tools

life using animation

« longer narratives, detailed artwork, complex ©

Cheebichiies - provide a richer storytelling experience

. : origi in Ki in th ly 2
The Rise of Webtoons (\‘/1\)/eb + cartoon orlglpated in or((aB? (in the early 2000s)
. scrolling layout + features

© term for formats

combining visuals and words
e types: comics, cartoons, graphic novels, webtoons

Sl Sl e graphic storytelling:

Overview

animated interactive panels themes

umbrella vertical

Think about how a webtoon was turned into a drama or movie. Focus on what stayed the
same, what changed, and how well the adaptation works.

Steps to follow:

1. Choose a webtoon that was adapted into a drama or movie.
2. Describe how the adaptation is similar to or different from the original.
3. Give your opinion on how well the adaptation works.

a )

The drama Itaewon Class is based on a popular
webtoon with the same name. It keeps the webtoon’s main
themes of patience, ambition, and fairness, but explores the
characters’ emotions more deeply, especially the romantic
ones. This adaptation is effective because it stays true to the

original adapted . . .
webtoon webtoon while adding something new. ...

- /

48 | Lesson 2 Visual Voices in Storytelling




Language Focus

% Vocahulary
Verb Noun © Adjective Noun
adapt T = adaptation popular —  popularity
combine combination personal personality
- : J

Choose the correct word for each sentence.

1. The team plans to [adapt / adaptation] the story for a younger audience.
2. Her friendly [personal / personality] makes her easy to talk to.

3. The game’s [popular / popularity] grew quickly among young players.

4. The art piece is a unique [combine / combination] of colors and shapes.

ﬂ Structure

« Let’s dive into graphic storytelling. Art and stories are combined in it to create

compelling experiences.
- Let’s dive into graphic storytelling, where art and stories are combined to create
compelling experiences.
| knew I couldn’t go back to my house. The creature was waiting there.

- | knew I couldn’t go back to my house, where the creature was waiting.
- J

Rewrite the sentences like the examples above.

1. It seems reasonable to look for work in the city. Jobs are plentiful there.

- It seems reasonable to look for work in the city,

2. Sometimes | dream of living in Germany. | wanted to go there when | was young.

- Sometimes | dream of living in Germany,

3. | saw a documentary about Sumatra. Elephants live there.

- | saw a documentary about Sumatra,




Media Insights

Watch

D 1. Watch the video about political cartoons.

2. Watch again and choose the correct answer for each question.

(1) What is the main purpose of political cartoons?
@ to highlight artistic skills while exploring political themes

@ to comment on current events and social issues using humor

© to entertain readers with stories that contain underlying messages

(2) How did James Gillray use cartoons to convey political messages?
@ by exaggerating features of well-known figures
@ by drawing detailed maps of political events

© by focusing on peaceful, non-political themes

3. How do political cartoons help raise social awareness and shape public opinion?
e

.
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B. Extend

1. Look at the political cartoon below. Answer the questions in the table to understand
and explain the cartoon’s message.

4 N

Content &

Artistic Overall

Message

What does the cartoon
show, and what problem
does it highlight?

2. Use your answers to write a short paragraph about the cartoon and share it with the class.

Techniques

How does the artist make
the message clear and
funny?

Impact

Does the cartoon explain
the issue well?

-




Create & Share Creating Heroes

Become comic book creators by designing your own unique
superheroes.

STEP 1 Assign Roles

Form a group of four. To effectively accomplish your mission, consider your strengths and
interests when choosing your role.

to manage the team  to draw the superhero to write the hero’s to present the work

in Task .
Main Tas and tasks and comic scenes story and powers to the class

Name

STEP 2 Brainstorm and Plan

Complete the table below to create a unique superhero and villain, detailing their powers
and stories.

miira—

Name
List their extraordinary powers. Describe their unique abilities.

Power
Where did they come from and how did How did they become a villain?
they get their powers? Origin ...
What drives them to fight for justice? What motivates their actions?
............................................................................. Motivation
What weakness do they have? What can defeat them?
""""""""""""""""""""""""""""""""""""""""""""""""""""""" Weakness

(o )
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STEP 3 Create Content

Create the story of your own superhero.

P

© Brainstorm Your Story O Plan Panels

Think of a brief storyline for your Decide on five or more comic panels to showcase
superhero, like how they got their - the mostimpactful part of your story (beginning,

powers, a big battle, ora moment climax, or end). Sketch a rough layout and outline
of victory. key events.

\%

© Sketch and Script O Share and Discuss

Draw your panels with more detail, focusing on the S
composition. Write down dialogue, sound effects,
and any narration.

Present your comic to the class,
explaining your story and creative
choices.

\ 4

O Revise

Use feedback from your classmates to make improvements to your comic.

N

STEP 4 Evaluate

Vote for the best comics using the checklist below.

Assessment

Teaml Team2 Team3

Storytelling

Does each panel connect smoothly with the panels before and after it?
Characters

Do the characters’ expressions match the situation in each panel?
Dialogue & Sound Effects

Is each dialogue bubble placed where it makes sense for the character speaking?

Do the sound effects add to the action without being distracting?
Teamwork

Did the whole team actively participate in the project?

Rate each item using the following scale:
Excellent — 5| Very Good — 4 | Good — 3 | Weak — 2 | Try Again — 1

53



A.

o

T ——

Listen to the explanation of graphic storytelling and choose the main idea.

@ Graphic storytelling shares messages about society.
@ Graphic storytelling is a popular form of entertainment.

© Graphic storytelling helps us build media literacy skills.

Read and answer the questions.

p
Originating in Korea in the early 2000s, the term “webtoon” combines “web” and
“cartoon,” referring to digital comics. With the growing popularity of the Internet and the
decline of traditional media, webtoons were designed to fit digital platforms and attract new
audiences.

The success of webtoons stems from several key factors. Their vertical scrolling layout,
perfectly suited for smartphones and tablets, creates a smooth and enjoyable reading
experience. Readers can enjoy webtoons anytime and anywhere. Additionally, webtoons
incorporate interactive features like explanatory sections and fan communities, fostering a
strong bond between creators and readers.

Recently, the impact of Korean webtoons has grown far beyond digital comics,
sparking a wave of cross-media collaborations that have brought them into mainstream
entertainment.

G

~

1. What impact have Korean webtoons had recently?
@ They are mostly limited to Korean audiences.
® They have expanded into various forms of entertainment.

© They have pushed Korean audiences toward traditional entertainment.

2. Fill in the blanks with words from the text to explain how webtoons have
transformed the comic industry and why they’re popular with mobile users.

p

Webtoons have created a remarkable shift in the comic industry by fitting

platforms and attracting new audiences. Their

scrolling layout is perfectly suited for smartphones and tablets, allowing readers to enjoy

webtoons anytime and anywhere. Moreover, webtoons incorporate

features, like explanatory sections and fan communities, which foster a strong sense of
between creators and readers.

~

J

54 | Lesson 2 Visual Voices in Storytelling



C. Look at the cartoon and offer some advice to the boy on how to use the Internet
responsibly.

What do you mean, all my facts
are wrong?

| copied everything
straight from the
Internet.

D. Give your answer to the unit opening question:

How does technology change visual stories?

Needs

Excellent Improvement

recognize various types of graphic storytelling.

understand how graphic storytelling supports media literacy.

explain the purpose and impact of political cartoons.

work with classmates to create comic characters.

use the main expression and grammar point from the Focus On section.




The Oldies but Goodies:
Most Popular Characters

in the World

Cartoon characters have been captivating audiences of all ages for generations,
leaving an enduring mark on popular culture. From the early days of animation to
today’s digital age, these beloved figures have entertained, inspired, and become
iconic symbols.

Mickey Mouse

United States (1928)

Mickey Mouse is arguably the world’s most iconic character.
Created by Walt Disney, Mickey debuted in the 1928 short
film Steamboat Willie. With his cheerful personality and big
ears, he quickly became a cultural icon and one of the most
recognizable characters worldwide. Over the years, Mickey has
inspired countless cartoon creators, and his influence is still k\
feltin the animation industry today.

EAN
»

Dooly the Little Dinosaur

Korea (1983)

Dooly the Little Dinosaur started as a comic series by
cartoonist Sujeong Kim, running from 1983 to 1993. Dooly
is a baby dinosaur who was taken by aliens and given special
powers. While exploring Seoul, he makes friends like Douner,
Ddochi, and Michol. The Dooly story grew to include a TV
series and an animated movie with catchy songs that bring
back memories for many people. Dooly is very popular in
Korea — he even has his own special ID card, just like a real

person!



Pikachu

Japan (1996)

Pikachu is a beloved cartoon character from Japan. Created
by Satoshi Tajiri, Pikachu first appeared in the 1996 video
game Pokémon Red and Green and quickly became the
most famous Pokémon. People love Pikachu, and you can
find him on everything from toys to clothes. He has starred
in numerous TV shows and movies and has become a global
pop culture icon, with Pikachu merchandise popular around

the world.

The Smurfs

Belgium (1958)

The Smurfs are small blue characters from a
comic book series created by Belgian artist
Peyo in 1958. More than 100 Smurfs live in a
village made of mushroom-shaped houses,
with characters like Brainy, Smurfette, and
Hefty. Papa Smurf is their leader, and each
Smurf’s name reflects their personality —
Jokey Smurf, for instance, loves playing
tricks. Their main enemy is Gargamel, an evil
wizard always trying to catch them, with help
from his cat, Azrael.

DO .T YO"R’GLF (cor‘roon characters a

Search for your favorite cartoon characters and share your findings with your classmates.

I T T S

Elsa (from Frozen) : Walt Disney Animation Studios 2013 :power to controlice & snow
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WDYT

What do you think?

> Media Literacy
e viewing the importance of staying
informed and thinking critically
e developing a critical eye for
media information
e editing a news article

> Communicative Function
| think we should always check the
source before sharing anything.

> Structure
It wasn’t until later that the New

York Sun admitted the whole thing
was a joke.



{R) viewing

Watch the video and think about what the speaker is conveying.

) Watch it again. What
was the purpose of the
daily message in ancient
Rome?

@ to entertain people with stories

@ to teach reading and writing
skills

© to keep people informed about

& important events

Sharing Opinions

Write one media source you use for news and why you “‘?%,s
like it. Then talk with a partner. &
a I

Type of Media Preferred Media Source

| usually use ... because it is well
known for reliable reporting.

News \Websites

Social Media Platforms

Television or Radio News
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@ Vocabulary for Reading

Complete each sentence with the correct word from the box.

She was by
the idea of life on other
planets.

The newspaper caused a big
with stories
about life on the moon.

Everyone thought the news
was real, but it was a(n)

She shared a(n)

Doctors are still checking

It looked like a

story that the long-term effects of . )
} with large wings.
surprised everyone. the
fascinated hoax humanoid incredible pandemic stir

(D) speaking

Think about problems and solutions in online news. Then talk with a partner using the
dialogue below.

.

= PROBLEMS

1. Some online news doesn’t check facts.
2. False information spreads quickly on
social media.

.

SOLUTIONS Q-

1. Check the source before sharing news.
2. Learn how to spot fake news.

Some online news doesn’t check facts.

Yes, that’s true.

R

That’s a good idea.

I think we should check the source before sharing news.

-What/How about...?
-Why don’t we/you ...?

- suggest (that) we ...
- (I think) We should ...
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Mlsmformat

AN TODAYZS
DIGITALWORLD

ion

In today’s fast-paced digital age, misinformation is spreading more than ever. Imagine
this: Two news articles pop up online. One is well researched and comes from a trusted
source, while the other tells an incredible tale that grabs readers’ attention. What happens?
The first article gets little interest, while the false one spreads
rapidly, taking advantage of how we process information and 5
how social media promotes eye-catching content. This isn’t just
an imaginary situation — it’s happening all over the world right
now.

Let’s look at some examples of misinformation to help build
the skills we need to spot and fight it.

Q1 Why does misinformation spread quickly?

[ ] fast-paced [ Jpopup [Jincredible [Irapidly [ take advantage of
[l promote [ ]eye-catching [ spot
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Real-World Examples of Misinformation

02 What did the New York Sun claim to have discovered on the moon?

[ Jhoax [ Istir [ |landscape [ |humanoid | |supposedly [ | astronomer [ |telescope
| satirize | unproven




Q3 How did people react to the Great Moon Hoax?

| capture  admit  incident | deceive | sensational
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Case 2 The Venetian Wildlife Hoax (2020)

During the COVID-19 pandemic in 2020, a heartwarming story spread widely on social
media. It claimed that swans and dolphins had returned to the now-empty canals of Venice,
showing how nature was returning while people stayed inside. The story was shared by many
readers, celebrating it as a positive outcome of the pandemic.

[ ™

Kaveri

Here's an unexpected side effect of the
pandemic — the water flowing through the
canals of Venice is clear for the first time in
ages. The fish are visible; the swans have
returned.

. 4

[ ™

Luca

Venice hasn't seen clear canal water in a
very long time. Dolphins are showing up too.
Nature just hit the reset button on us.

N 4

National Geographic (2020)

However, the story wasn't completely true. The dolphins were actually filmed in Sardinia,
an ltalian island, not Venice, and the swans had always been present in Burano, near Venice,

even before the pandemic.

The story went viral when a woman from New Delhi shared a post that combined these
images and stories. Her post was widely shared and got over a million likes. She explained that
she simply wanted to share something joyful during dark times and didn’t realize the swans

had always been there.

Despite the mix-up, she decided not to delete the post, believing the message about

clearer waters in Venice still held some truth. This incident highlights how easily misinformation 20

can spread, even when shared with good intentions.

Q4 Why did the above story spread so quickly?

[JVenetian [ Jpandemic [Jheartwarming [Joutcome [ ]intention

65



The 2023 wildfires on the Hawaiian island of Maui caused major damage and led to the
spread of false stories online. These rumors, shared by millions, show that false information
can spread rapidly during disasters.

o1

One popular claim suggested the fires were started by “energy weapons,” such as laser
beams or explosions. However, the videos and photos used to support these claims did not
show the real situation. For example:

* A video claiming to show an explosion in Maui was actually footage of a transformer
10 exploding in another country.
* A photo seeming to show a laser beam striking a burning church was widely shared, but the
original photo showed the burning church without the beam.
* Other images, such as bright lights in the sky or flames rising high into the air, came from
different events, including a rocket launch and an industrial fire from years ago.

15 Another rumor claimed that rich people or corporations started the fires to take land from
local Hawaiians. While this idea has been discussed online, there’s no evidence to support it.

Q5 What did some people falsely claim caused the Hawaii wildfires?

wildfire disaster beam footage transformer flame launch
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( Dlewreloping CriGical Thinking in Ehe DieiGal Aee

Today, because of the Internet and social media, we face the new challenge of separating
fact from fiction. Stories spread quickly, and it’s easy to believe exciting or shocking claims

without checking if they’re true. Here are some tips to help you spot misinformation:

Consider the Source

Verify the website’s purpose,
credibility, and contact
details.

Check the Links
Click on the links. Determine if
the info given actually supports
the story.

15

Read Beyond

Sometimes headlines are
written just to grab readers’
attention and get clicks.
What's the full story?

Check the Date

Old news stories may not be
relevant to what’s happening
now.

Check Your Biases

Consider whether your own beliefs could
be affecting your judgment.

By following these tips and sharing thoughtfully, you can help
20 create a more informed and reliable online world. “Think critically.

Share wisely.”

How to Spot Fake News @

Check the Author

Do a quick search on the
author. Are they credible? Are
they real?

Is It a Joke?

If it sounds too strange to be
true, it might be meant as a joke.
Check with the site and author to

make sure.

Ask the Experts

Ask someone knowledgeable about the
information, or consult a fact-checking site.

Cornell University (2024)




Work with the Reading

M. Fillin the blanks with the given words to summarize each case.

1. The Great Moon Hoax many people in 1835, including

scientists, by falsely reporting the discovery of life on the moon in detailed

but stories.

2. The Venetian Wildlife Hoax spread false claims about dolphins and swans

returning to Venice’s canals during the , showing how

easily misinformation can spread even with good intentions.
3. During the Hawaii wildfires, one claim said “energy weapons” such as laser

beams caused the fires, but the videos and photos were

Another rumor said wealthy people started the fires to take land, but there’s

no for this.

evidence fake invented pandemic tricked

2. Based on “How to Spot Fake News” on page 67, check (v') the three students who
made smart choices.

|:| S1: 1 wasn’t sure if the information was true, so | asked someone who knows more about
the topic.

|:| S2: | believed the article because it matched what | already thought.
|:| S3: | read the full article and realized the headline didn’t tell the whole story.

|:| S4: | saw that the article had links, so | assumed it was reliable without actually clicking on
them.

I:l S5: | looked up the authors’ names and found out they weren’t credible experts.

(5. Research an example of fake news that influenced many people and present it to the
class by filling out the table below.

News Title !

Summary @
—\\

Impact / Influence

Lesson Learned -
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Language Focus

n Vocabulary

e B e
-ant/-ent(Adj.) » -ance/-ence(Noun) Adjective/Verb + -y - Noun
important — importance jealous — jealousy
consequent — consequence deliver — delivery
existent — existence discover — discovery
& / . &
-

Fill in the blanks with the given words. Change the forms if necessary.

1. The plant’s on sunlight is essential for its growth.

2. She is very at solving math problems.

3. Her prevented her from talking about her achievements.

4. is always the best policy, even when it’s difficult.
competent dependent honest modest

B Structure

e It wasn't until later that the New York Sun admitted the whole thing was a joke.
e It was Alex that[who] met Jane in London.

Rewrite the sentences to emphasize the underlined parts.

1. | really enjoy watching movies on weekends.
9

2. They donated valuable books to the school library.

9

3. Brian found the missing keys under the sofa.
9




Media Insights

A. Watch
D 1. Watch the video and think about what the speaker is conveying.

2. Watch again and choose the correct answer for each question.

(1) What is the main topic of the video?

@ the importance of viewing the big picture in daily life
© the value of relying on experts’ opinions when making decisions

© the importance of critical thinking and considering different perspectives

(2) Which is NOT a step in the critical thinking process?

@ thinking about the long-term results
@ asking questions to understand better

© focusing on perspectives that match your views

3. Think of other critical thinking steps you could use, or search for more information online.

e | ook for Patterns: Have you faced similar situations before? Use what you learned from
those experiences.

e Check Your Emotions: Are your feelings like fear or excitement influencing your decision?
Make sure you’re staying objective.
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B. Extend

Write a short paragraph about a decision you need to make soon.
Explain how you will use critical thinking to make a good choice.

g

| need to choose a volunteer group for this summer. First, | will think about what is

important to me and what kind of work | enjoy. Next, | will look at different groups and
learn what they do. After that, | will ask others who have joined before to get some
advice. | won't choose based only on my feelings. Instead, | will think about what is

good for me and helpful to others.

- /

ON YOUR N\
OWN
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Create & Share News Analysis and Rewrite

Work together to analyze a news article, check if it’s accurate,
and write a new version as a group.

STEP 1 Choose a News Article

As a group, select a recent news article about an event or incident that
interests everyone.

STEP 2 Break Down the Article Using 5W1H

Analyze the selected article using the 5W1H elements (what, who, when, where, why, and
how). Identify and write down expressions in the article that correspond to each element.

ol ol oo

- J \ J - J
S

STEP 3 Discuss and Share Opinions

As a group, discuss the following questions. Then, write a short summary of your group’s
collective opinion.

e What do you think the reporter’s purpose for writing this article was?

e How does each member’s opinion differ from the reporter’s viewpoint?
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STEP 4 Rewrite the Article

Work together to rewrite the article from your group’s perspective. You can add new
details, change the focus, or take a fresh angle. Finally, come up with a new headline that
best matches your version of the article.

New Headline

STEP 5 Fact-Check and Review

Check your rewritten article using reliable sources to make sure all the claims are true
and supported. Then use the checklist below to review your article.

Is the main point clear and easy to understand? % % % Kk k

Did you include reliable information from trusted sources? . 0. 0.0 .0

Does the article avoid exaggeration or bias? * % %k %k k

Are the language and the tone appropriate for the intended audience? % % % %k %

STEP 6 Evaluate

Vote for the best rewritten article using the checklist below.

Assessment

Teaml Team2 Team3

Clear Main Idea
Is the main point of the article easy to understand?

Reliable Sources
Did the group use accurate information from trusted sources?

Fairness and Accuracy

Does the article avoid exaggeration and stay unbiased?
Suitable Language and Tone
Are the words and style right for the audience?

Rate each item using the following scale:
Excellent — 5| Very Good — 4 | Good — 3 | Weak — 2 | Try Again — 1
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A. Listen to the speech and answer the questions.

D 1. Why should you read beyond the headline?
@ Because headlines usually provide all the details you need.

(® Because headlines are often reliable, so there is no need to read more.

© Because headlines can mislead people and are aimed solely at grabbing attention.

2. What does it mean to check supporting sources?
@ Make sure the links support what the story says.
@ Accept the article as true without looking at the links.

© Mainly focus on the visuals and ignore the text in the links.

B. Read and answer the questions.

-

© cautious when they see something online that seems too unbelievable to be true.

G

Have you heard of deepfake videos? These are videos made with powerful computer
programs to give the appearance that someone said or did something they never actually
did. Recently, there’s been a rise in these fake videos on social media platforms. Creators
of deep fakes use advanced technology to change faces and voices in videos, making them
seem @ real even though theyre not. This has raised concerns because people can use
these videos to spread ® true information or trick others for fun. Tech experts and social
media companies are working hard to detect and stop these fake videos, but it’s a challenge
because the technology keeps getting better. It's important for everyone to be aware and

~

1. Choose the incorrect word among @~© and correct it.

-

2. What is the best title for the passage?
@ Understanding the Dangers of Modern Technology
© How Deep Fake Technology Has Evolved over Time

© Rising Concerns over Deep Fake Videos on Social Media

T ——
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C. Findthe parts of the article that match the 5W1H questions and add them to the table below.

A BANANA ON A WALL?
IT JUST SOLD FOR $6.2 MILLION

In 2019, an artist named Maurizio Cattelan created an
artwork called Comedian by taping a banana to a wall. He
intended to spark conversations about what makes something
art and how value is assigned to everyday objects. The piece

quickly became famous and sold for $120,000. In 2024, a new
version of the artwork was sold for $6.2 million at an auction in New York. Cattelan
wanted to challenge people’s ideas about art and make them question how much
they are influenced by popular trends.

S5W1H Element Details from the Article

What
Who

When

D. Give your answer to the unit opening question:

How can we distinguish real news from fake news?

J Check My Lesson Progress

Needs

| can ... Excellent Improvement

understand information presented in news media.

recognize the importance of staying informed and thinking critically.

see why critical thinking matters when evaluating media information.

work with classmates to edit and revise a news article.

use the main expression and grammar point from the Focus On section.




m . j'

LLOBAL MEDIA TRENDS

AND INNOVATIONS

New developments in media, such as Al-generated content, virtual reality news
reports, and interactive storytelling, are changing how we access and engage with
information. These technologies make news more engaging and visually appealing,
but they also raise questions about ethics and accuracy. Let's explore some of these
innovations and see how they're changing the way news is produced and consumed.

AI-GENERATED NEWS ARTICLES

News organizations like The Washington Post and Reuters
use Al to create quick news summaries and reports on topics
like weather updates, financial news, and election results. For
example, Al-generated content can provide real-time updates as
votes are counted. While this speeds up news delivery, it also
raises concerns about content accuracy and the potential loss of
jobs for human journalists.

VIRTUAL REALITY (UR) NEWS REPORTS

Platforms like the NYT VR app offer immersive
experiences that make you feel like you’re “stepping
into” a story. For example, a VR feature might take you
on a virtual tour of melting glaciers in Antarctica to
show the effects of climate change. These experiences
help make global issues easier to understand and help
you engage with the content in a more meaningful way.



INTERACTIVE STORVTELLING PLATFORMS

Websites like the BBC’s Newsbeat or The Guardian’s interactive features allow readers to
engage with stories through buttons, videos, and graphics they can interact with. For example,
an educational feature might let you explore the impact of plastic pollution on marine life by
clicking various parts of an ocean map. This storytelling approach helps learners understand
issues from multiple perspectives.

AUGMENTED REALITY (AR) FEATURES IN NEWS

News apps like USA Today use AR to make stories more visually engaging. For example,
a history lesson could be enhanced by showing 3D models of ancient buildings and historical
sites, viewable through smartphones. This helps turn traditional news content into an
interactive learning experience that encourages exploration and curiosity.

These examples show how new media can create richer, more engaging learning
environments for people while also posing new challenges. As technology continues to

evolve, it's important to consider how these tools should be used responsibly to support
education and raise public awareness.

W

00 IT YOURSELF

( media tech trends a

Search for information on how new technologies are being used in the news industry.

Find one example, write a brief summary about it, and share your findings with the class.
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What do you think?

> Media Literacy
e viewing the influence of
advertising
e understanding advertising tactics
e creating an advertisement
e exploring public service ads

» Communicative Function
A good example of this is an ad that
uses cool animations.

> Structure
With new media constantly

evolving, how has advertising

changed in recent years?




{R) viewing

Watch the video about advertising and answer the question.

@) Watch it again. Which of the
following is NOT mentioned
as a disadvantage of
advertising?

@ Students start to believe that
buying things will make them
happy.

( Students are encouraged to eat
more unhealthy foods.

© Students are charged excessive
&fees when using apps or websites.

Sharing Opinions

Look at the advertisements and guess what each one might be about. Then, discuss your ideas
with a partner.

(1 y «
before
it melts.
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@ Vocabulary for Reading

Complete each sentence with the correct word from the box.

No one likes He came up with Some ads use ,
a(n) creative ideas to making them feel more like
during a good movie. the products. a story than an ad.

Look for trusted sources to Public service ads aim to
The ads are to
. whether the people to take
your interests. ) ) )
claims are true. meaningful action.
disruption inspire promote storytelling tailored verify

(D) speaking

Think about what various advertisements focus on to grab attention or deliver a message.
Then, talk with a partner using the example conversation below.

visual effects uses cool animations
inspiring messages tells life-changing stories
action shows exciting sports moments

oflAl S7]

A: How do you think ads influence people?
B: They try to grab your attention. For example, visual effects can make
you interested in the product.

- For instance, ...
- To give an example, ...
- Thiscan be seenin...

Yes, I think a good example of this is an ad that uses cool animations.
That's right. T agree!

¥ 2
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Exploring
the Evolving World
of Advertising

In this three-part series, we’ll explore the key aspects of modern
advertising, the strategies advertisers use, and how we can build the skills
necessary to understand and critically interpret ads.

Part 1 Insights from an Ad Expert

Interviewer: Hi, Ms. Seo! Thanks for joining us today. Can you start by telling us a bit
about yourself?

Ms. Seo: Hi! Thanks for having me. I’m Jane Seo, an advertising director at a
marketing company. My job is to plan ad strategies and oversee the
production of ads from start to finish.

Interviewer: That sounds interesting! So, what does an advertising director do on a daily
basis?

Ms. Seo: In simple terms, we come up with creative ideas to promote brands or
products. This involves brainstorming ways to capture people’s attention and
turning those ideas into ads for TV, digital platforms, and social media.

Interviewer: | see. With new media constantly evolving, how has advertising changed in
recent years?

Ms. Seo: Digital media has transformed everything. TV and radio used to be the big
players, but online platforms, including social media, now lead the way. A
great example is product placement.

Q1 How has digital media changed advertising?

[Jevolve [ Jaspect [ Istrategy [ critically [ Jinterpret [ Jinsight [ Joversee [ ]constantly
[ product placement
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Interviewer:

Ms. Seo:

Interviewer:

Ms. Seo:

Interviewer:

Ms. Seo:

Interviewer:

Ms. Seo:

Interviewer:

A a talk show moment highlighting product placement

Product placement? Could you explain what that is?

Sure. Product placement is when products are integrated naturally into
content like movies or shows. For instance, you might see a character
drinking a can of soda with the logo visible. It seems like part of the story
rather than a commercial break.

| get it! So why do advertisers prefer product placement over traditional ads?
Because it blends into the story, it feels more natural, and it doesn’t interrupt
the viewing experience. In addition, when you see a product used by your
favorite character, it creates an emotional connection. Product placement also
helps improve the content by providing funding.

That’s really clever! | suppose that understanding these techniques helps
people make more informed decisions when they see ads.

Absolutely. When people know how ads work, they can make smarter choices
about what they choose to buy or support.

Thank you so much, Ms. Seo!

You’re very welcome!

Next time, we’ll dive into the exciting world of new media advertising and
explore how digital platforms are changing the way ads reach us.

02 How does product placement create an emotional connection with viewers?

integrate

soda visible commercial interrupt connection
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Part 2 Navigating Modern Advertising

Welcome to the world of new-media advertising! Today, we’ll explore some of the key
trends shaping how ads are created and experienced.

First, let’s talk about targeted ads. Imagine you’re browsing for new hiking gear online.
Later, you see an ad for a local outdoor adventure event, which grabs your attention. Soon 5
after, another ad offers you a discount on hiking equipment. That’s targeted advertising: ads
tailored to your interests based on online activity.

Next, there’s storytelling. Some ads don’t feel like ads at all — they tell a story. Picture
an ad about a group of friends on a road trip. Along the way, they face challenges, share
laughs, and create memories. By the end, you realize it’s an ad for a car brand, but what you 10
remember most isn’t the car — it’s the sense of adventure and friendship. This emotional
connection makes the product more memorable because it’s linked to a meaningful story.

Q3 How does storytelling make ads more memorable?

[l navigate [Jbrowse [Jgear [Jlocal [Jequipment [ Jtailor [realize
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Then, there’s influencer marketing. You probably follow online creators, right? When
they talk about or use a product in their videos or posts, that’s influencer marketing. It feels
more like a personal recommendation than a typical ad. Because you trust the influencer,
you’re more likely to check out the product they recommend.

Finally, we have mid-roll ads. These are the ads that appear in the middle of online
videos. They help creators and platforms make money while minimizing the disruption to
your viewing. For example, you’re watching a video, and an ad appears halfway through. It’s
placed strategically to cause minimal interruption. On some platforms, you can even pay to
skip ads entirely.

In conclusion, advertising is all around us and it’s constantly evolving, so understanding
it is key. The more familiar you are with its strategies, the smarter your choices become.
Going forward, try to enhance your media literacy and make more informed choices as a
consumer.

Q4 How does influencer marketing try to make viewers feel?

[Jrecommendation [ Jminimize [Jdisruption [ Jhalfway [ strategically [ entirely [Jin conclusion
[Jenhance [ consumer

85



Part 3 Building Advertising Literacy

Interviewer:

Dr. Min:

Interviewer:

Dr. Min:

We’ve been exploring media literacy, and one key area is advertising. I’'m
here with Dr. Min, a professor of advertising psychology. So, Dr. Min, how
can we improve our ad literacy?

The first step is simply paying attention to the ads you see. Instead of just
watching them, ask yourself questions like, “What emotions is this ad trying
to evoke?” or “How is this ad influencing me?” This shifts you from passive
watching to active analysis.

That makes sense. But what about ads that make really big promises? How
can we tell if they’re reliable?

That’s where fact-checking comes in. If an ad makes bold claims —
especially about a product’s effectiveness — it’s important to do some
research. Look for reviews or trusted sources to verify whether the claims are
true.

05 How can we tell if ads with big promises are reliable?

psychology

evoke shift passive analysis reliable verify
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Interviewer: Got it! Is there anything else we should know?

Dr. Min: Yes. Not all ads are trying to sell something. Public service ads are designed
to raise awareness about social, health, or environmental issues and to
encourage people to take positive action. Unlike commercial ads that focus
on sales, these are made for the public good by government agencies or
community organizations.

Interviewer: So the goal isn’t profit, but to help or inform people?

Dr. Min: That’s right. They’re meant to inspire change — whether it’s recycling, staying
healthy, or being kind. Advertising can do more than persuade people to buy
something; it can also inspire them to take meaningful action.

Interviewer: Thanks so much, Dr. Min. | feel a lot more confident about analyzing ads
now!

Dr. Min: You’re welcome! I’m glad to hear that!

UNDER THE WAVES,
THE OCEAN SUFFERS.
ERASE SPOTS
OVERNIGHT-WAKE UP
TO CLEAR SKIN!
Q6 What is the goal of public service ads?
awareness encourage agency profit inspire recycling persuade confident
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' Work

M. Fillin the blanks to make a short summary of the reading. Use the given words in the box.

with the Reading /

Jane Seo explains how advertising has shifted from traditional TV and radio to online

platforms like social media. One key example is product " , where

products are integrated naturally into content, making ads feel more natural and creating

@ connections with viewers.

Other key trends in modern advertising include © ads, which are

personalized based on users’ online activity, and , Where ads tell a story

to build a deeper connection. Influencer marketing and mid-roll ads in online videos are
also popular strategies that engage audiences without interfering with their experience
too much.

To navigate this evolving landscape, Dr. Min emphasizes the need for advertising

® , which involves critically analyzing ads. She suggests asking questions

like, “What emotions is this ad trying to evoke?” and encourages

bold claims. Dr. Min also talks about the positive impact of ” service

ads, which raise awareness about social, health, or environmental issues and encourage

people to take positive action.

e 5 ! * o Fooa o s M R ”ﬁ | 5 5? P o SN g R
emotional fact-checking literacy placement public storytelling targeted

2. Answer the following questions.

1. How do modern advertising strategies, like product placement or
influencer marketing, affect the way we perceive products?

2. Public service ads are designed to inform and encourage positive

change. Can you think of a public service ad that influenced you?
What made it effective?
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Language Focus

Vocabulary
Verb Adjective Verb Noun
inform T = informed place * — placement
trust trusted equip equipment
-

Choose the correct word for each sentence.

1. A [trusting / trusted] advertisement can influence people’s buying decisions.
2. Consumers who are [inform / informed] can avoid falling for false advertising.

3. His [commit / commitment] to excellence earned him the Employee of the Month

award.

4. The government [established / establishment] new regulations to protect the

environment.

Structure

¢ As new media constantly evolves, how has advertising changed in recent years?
= With new media constantly evolving, how has advertising changed in recent
years?
* While social media is growing, advertisers are reaching more people.

= With social media growing, advertisers are reaching more people.

Rewrite the sentences using the structure above.

1. While her mother was watching, Mia was practicing piano.

=With , Mia was practicing piano.

2. As the traffic slowed, he checked his watch nervously.

=With , he checked his watch nervously.




Media Insights

Watch

D 1. Watch the video and pay attention to the advertising tactics used to capture your attention.

2. Watch again and choose the correct answer for each question.

(1) What role do colors play in advertising, according to the video?

@ They show the product’s actual color.
@ They make the product look more expensive.
©They influence our feelings about the product.

(2) Why do sales often increase when celebrities promote products?

@ Because showing celebrities with products makes ads more memorable.
( Because celebrities often explain the products better than regular ads.
© Because people trust and want products that famous people recommend.

3. Write a short paragraph (3 to 5 sentences) giving your personal opinion on the advertising
tactics from the video. Do you think they’re effective? Why or why not? Feel free to share
your thoughts with a partner before writing.
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Extend

Find a real ad to see how it influences us, and use digital tools to improve your writing.

1. Find an Ad

Search for one that catches your eye or sparks your interest.

2. Analyze the Ad

Fill in your responses in each section below.
NOTES/YOUR RESPONSES

COLORSG USED Do specific colors create a mood?

Does the ad make the price seem
like a good deal?

PRICING STRATEGY

FAMOUS PERSON
SLOGAN OR SONG

3. Use Digital Tools to Improve Your Writing

After writing, use some of these tools to improve your responses.

AR (S AL LR (VK Catch any mistakes.

ONLINE DICTIONARY Look up words or find better ones.

CHECK FOR SIMILARITY Ensure your writing is original.

EDITING APPE Get tIPS to make your sentences clearer and more
effective.

Try searching for other helpful tools, and share any good ones with the class.

4. Share with the Class

Present your ad, discuss the methods it uses, and explain how digital tools supported your
analysis.
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Create & Share

Becoming an Ad Greator

Create your own ad to show your ideas and creativity.

STEP 1 Brainstorm and Assign Roles NV

— e 3.
Form a group of five. Begin by brainstorming with your group to decide T i"“*’ 5 l_’;
on a product, service, or idea for your ad. Once your team has a clear / 9

direction, assign roles based on the content and focus of your ad.

Role

TEAM LEADER

PRESENTER

STEP 2 Plan Your Ad

Decide on the key message for your ad and work together to make it clear, engaging, and

visually appealing.
TEAM LEADER

=<7
éi \,{

2
Xa
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STEP 3 Create and Refine Your Ad

Follow these steps to create your ad, then review and improve it with your team.

Revise

Check for errors, discuss improvements, and
make final adjustments.

Design Your Ad

Use the platform to create your ad, ensuring the
visuals and message fit your purpose and audience.

Platform
Choose a design platform that works best for your team.

Ad Goals

Set a clear goal — are you trying to boost sales or raise awareness?
Your goal will shape your ad.

Target Audience
. Identify who your ad is for (age, gender, interests, etc.) so it speaks to their needs.

Define what your ad is trying to achieve.

STEP 4 Present and Evaluate

Present your group’s completed ad. Vote for the best ad using the checklist below.

Assessment

Teaml Team2 Team3

Message Clarity
Is the main message clear and easy to understand?

Audience Connection
Does the ad successfully reach and interest the right audience?
Creativity

Are the ideas original and creatively presented?
Call to Action

Does the ad clearly encourage the audience to take action?

Rate each item using the following scale:
Excellent — 5| Very Good — 4 | Good — 3 | Weak — 2 | Try Again — 1
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A. Listen to the dialogue and answer the questions.

D 1. What should you ask yourself to better understand ads?
@ whether they use high-quality visuals and sounds
® how long they have been shown in the media

© what they want you to feel or do

2. What should you do when you see an ad that looks like a news story?
@ Check if it’s trying to sell something.
® Share it with others before confirming.

© Trust it until you find evidence to doubt it.

B. Readthe passage and answer the questions.

4 )
Many free media platforms, such as TV channels in America and other countries, rely

on advertising to cover their costs. As competition between companies increases, so does the
pressure to recover the large sums spent on ads. Businesses invest millions, even billions of
dollars to promote their products and ideas, which often gives these media platforms more
financial resources than those funded by public money or TV licenses. This enables them
to produce higher-quality shows and cover major events. However, as media companies

depend on advertisers for funding, those advertisers can have significant influence. If a

media company reports something an advertiser disagrees with or airs a documentary that
portrays an advertiser negatively, the media company risks losing valuable funding. As a

result, mainstream media is often influenced by .
- J

1. What is an appropriate title for the article?
@ The Power of Advertisers in Media
® The Benefits of Watching Advertisements
© The Importance of Publicly Funded Media

2. Rewrite the underlined part by putting the given words in the correct order.

with / advertisers / media companies / for funding / depending on

3. Choose the most appropriate phrase to fill in the blank in the text above.

@ public opinion @ government regulations © the interests of advertisers

T
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C.

Read each example of an advertisement and match it to the correct strategy from the box
below.

1. You browse for hiking boots online, and later, you see an ad offering a discount

on the same boots.The ad uses your online activity to suggest things you might

want to buy ..................................................................................................

2. A skincare influencer shares their morning routine and talks about a face cream

they love. It feels like a personal recommendation rather than an ad, making you

trust the product (0070 ) =TT PP PP .

3. A car ad shows a family driving by the beach, singing together, and stopping for
a picnic at a beautiful park.They pack their bags into the large trunk and laugh

around the campfire, making the car feel perfect for fun family adventures.

4. While watching a movie review video, a short ad for a streaming service pops up.

It shows a quick clip about their new shows and feels less interruptive. -

@ Targeted Ad © Mid-roll Ad © Influencer Marketing @ Storytelling

Give your answer to the unit opening question:

How can we make better choices when we see advertisements?

J Check My Lesson Progress

Needs
I can... Excellent Improvement

understand how ads influence people and the tactics they use.

identify the key features of modern advertising.

develop critical thinking skills to analyze ads.

collaborate with classmates to create an advertisement.

use the main expression and grammar point from the Focus On section.
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PUBLIC SERVICE ADS.

INFORMING AND
INSPIRING
POSITIVE CHANGE

Public service ads (PSAs) are designed to educate the public and raise awareness on social,
health, or environmental issues. Unlike commercial ads that aim to sell products or services, PSAs
focus on encouraging people to take action for the greater good. These ads are typically created
by nonprofit organizations, government agencies, or community groups and are designed to inspire
change and inform the public about important topics.

“LOVE HAS NO LABELS" CAMPAIGN (U.S.)

Launched by the Ad Council in 2015, the Love Has No Labels campaign challenged implicit
bias and promoted diversity and inclusion. The PSA featured people from diverse backgrounds
— including various races, religions, and abilities — coming together to demonstrate that love
and acceptance transcend labels. The campaign went viral, with its initial video viewed millions
of times and sparked discussions about unconscious bias and the importance of inclusion.



“SMOKEY BEAR" CAMPAIGN (U.s.)

One of the longest-running and most

recognizable PSAs, the Smokey Bear campaign,
was created in 1944 by the U.S. Forest Service,
Ad Council, and National Association of State
Foresters to prevent forest fires. Smokey’s slogan,
“Only you can prevent forest fires” has become
iconic, raising awareness about fire safety and the
impact of human activity on natural environments.
The campaign’s effectiveness is demonstrated
by its longevity and continued importance in

promoting forest conservation.

“DUMB WAYS TO DIE" CAMPAIGN
(AUSTRALIA)

This viral campaign aimed to promote rail safety
in a fun and catchy way. The animated video featured
cute characters encountering dangerous situations
around trains. The message was clear: avoid unsafe

behavior around trains to prevent “dumb” accidents.
The song became a worldwide sensation, especially
among younger audiences.

DO IT YOURSELF (" puic senice aa g

Find a public service ad (PSA) that interests you. Analyze its message, who the target
audience is, and why you think it’s effective. Be prepared to share your chosen PSA
with the class, explain its key message, and discuss why you believe it successfully
communicates its message.
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What do you think?

v

> Media Literacy
e viewing the evolution of
magazines
e learning to spot and stop
misinformation
e creating a magazine cover

» Communicative Function
It's important to pick a topic you're
passionate about.

> Structure
Anyone can become a content
creator, which enables them to
share their ideas with

a global audience more easily.



{R) viewing

Watch the interview video and guess what the message is.

@) Watch again. What is one
major change in how

people share information?

@ Experts are becoming more
influential.

® People are turning to digital
magazines more often.

© Personal blogs and vlogs are
& becoming more popular.

Sharing Opinions

Do you think traditional print magazines can survive with digital media? Why or why not?
Discuss your thoughts with a partner.

- N [ :

Print magazines can survive by focusing on

unique topics and offering a physical experience K /
Qhat digital magazines cannot replace.

P &=

#

— 1

Y
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Vocahulary for Reading

Complete each sentence with the correct word from the box.

A good thumbnail is the
Medical can ¢ He only uses
secret for

lead to serious health risks. sources for his research.
success.

Digital magazines are more It is important to choose
A new message
ooped U because of a(n) that you
Popp - their interactive content. are passionate about.
\§

appealing formula misinformation niche notification trustworthy

| Speaking
Think about what to focus on for your health vlog. Then talk with a partner using the
expressions and conversation below. Try adding your own ideas.

Health Topics Audience Engagement

diet, fitness, doing research, regular updates,
mental health sharing experiences responding to comments

I want to start a health vlog, but 'm not sure where to begin.

It’s important to pick a topic you're passionate about, like diet.

Good point! Do you think it’s hard to create new ideas?

It can be, so I want to stress that doing research is key to staying fresh.
That makes sense. How can I keep my audience interested?

I think regular updates are really important.

BE5P|

- Itisimportant to/that ...
-l want to stress that ...

- My pointis that ...

- This is important because ...

FrEeFe

- We have to remember that ...
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Tech World Magazine Vol. 1/ July

NMavigating
the Digital Age

This issue gives readers a broad overview of how the digital age
has transformed media and information consumption. It starts by
examining the evolution of magazines through a teen’s eyes, moves
on to an interview with a popular blogger, and wraps up with expert
advice on combating misinformation — providing readers with the
tools and knowledge needed to handle the digital world responsibly.

FROM PRINT TO PIXELS: HOW TO START A VLOG SOCIAL PROBLEMS
THE EVOLUTION OF CAUSED BY

MAGAZINES MISINFORMATION

" handle
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FROM PRINT TO PIXELS:

MHEIEVOLUTTONICEIMAGAZINES)

By Jane Lord & Thomas Frank

One sunny afternoon, Jason was searching for a book
his dad had mentioned, so he decided to look through
his dad’s study. As he browsed the shelves, he stumbled
upon a pile of old magazines in a corner. Flipping

5 through them, he was instantly captivated by the articles,
stories, and illustrations covering a wide range of topics.

These days, most people get their news and stories
online, but traditional print media — like newspapers
and magazines — still have some strong points. You can
10 hold it in your hands, and it works anytime, anywhere, without requiring Wi-Fi or a screen.
It’s also easier to focus when reading print, since there are no pop-ups or notifications.
Local newspapers are great for sharing community news, and because print takes more time
and effort to produce, many people find it more trustworthy. Even in a digital world, print
still has its place.

15 For today’s teens, though, digital magazines and vlogs are more appealing because of
their short formats, engaging videos, and interactive content. Nowadays, as long as they
have access to basic tools like a smartphone and the Internet, anyone can become a content
creator, which enables them to share their ideas with a global audience more easily. This
shift has led to a vast range of content being made available online, allowing individuals to

20 express themselves and connect with others.

As Jason put down the old magazines, he realized that while the format has changed,
the human desire to share stories and information remains as strong as ever. That realization
made him feel inspired to start his own vlog.

Q1 Why are digital magazines and vlogs more appealing to teens today?

[Jstudy [Ishelf [Jstumbleupon [ Jflipthrough [Jinstantly [ captivate [ Jrequire [ notification
[Jtrustworthy [ Jappealing [ ]vast
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HOWMTOISTARTIAIULOG

By Jane Lord

I caught up with Paul Battle, a popular blogger, at a local cafe to talk about vlogging.

Jane: Hey, Paul, have you heard of Mr. Bear? He’s super popular.

Paul:  Yeah, I’ve seen his videos. They’re really fun to watch. His vlog is especially
entertaining.

Jane: Totally. But what exactly is a vlog? 5

Paul: ~ “Vlog” is short for “video blog.” It’s like a blog, but instead of writing, you’re
speaking to a camera. It’s a great way to connect with people and show your
personality through video.

Jane: Got it! I’m new to this. Any tips on how to get started?

Paul:  Sure! First, it’s important to choose your niche — something you’re passionate about. 10
It could be gaming, fashion, or even funny pet videos. Choose what excites you.

Jane: | might go with pet videos. What’s next?

Paul: ~ Remember, planning your content is crucial. Start with a simple script or an outline
of what you want to say. Then you’ll need some basic equipment — a good camera
or smartphone, a microphone for clear audio, and decent lighting. 15

Q2 What advice does Paul give about starting a vlog?

[J catch up with [ ] entertaining [ Jpersonality [ Iniche [ passionate [ Jcrucial [ ]microphone
[J decent
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Paul:

Jane: Sounds simple enough. What should I remember

while filming?

Paul:  Keep your camera steady and concentrate on good

framing. It is important to edit your video carefully

— cut out the boring parts, maybe add some music 5

or graphics, and ensure everything flows smoothly.

Jane: How can | get more viewers for my vlog?

Well, if I knew the secret formula, I’d be
rich! But seriously, create an eye-catching
thumbnail that clearly represents your 1o
content. When you upload your vlog, use
popular and relevant hashtags. You have to
remember that hashtags help categorize your
content, making it easier for people to find

your video.

Jane:

Paul:

Jane:

Paul:

Anything else I should watch out for?

Just stay honest and avoid spreading false information.
People like it when you’re genuine.

Thanks for the tips, Paul! I’m excited to start my vlog,
even if it’s challenging. 20

It can be, but it’s fun too! Good luck with your vlogging
adventure!

Q3 What advice does Paul give to help Jane get more viewers?

[ formula

[Jthumbnail [ categorize

[ genuine
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SOCIALIPROBLEMS
CAUSEDIBY,MISINEOCRMATION

By Thomas Frank

With the rise of personal vlogs, we’re seeing a shift away from traditional media, including
magazines that rely on expert-reviewed, professional information. Now, anyone can claim to be
an expert — and that comes with its downsides.

Have you ever heard someone claim that you shouldn’t leave a fan on all night? Or that
the coronavirus was fake, masks were useless, and 5G towers spread the virus? These are 5
all examples of medical misinformation — false or misleading health information that some
people take seriously. Misinformation can be found in many topics, but it’s especially common
with health-related issues because they directly affect our daily lives and well-being.

Thanks to the Internet, social media, and vlogs, false information can spread like wildfire
— reaching people across the world instantly. Personal blogs and vlogs have become popular 10
places to share medical advice. While some bloggers and vloggers provide accurate and useful
information, others spread myths and incorrect details without any proof. In the past, we
depended on professional journals reviewed by experts for reliable medical info. These days,
anyone can post online, which makes it hard to know who to trust. That’s why it’s so important
to be careful with health advice from blogs and vlogs, as these creators might not have the 15
proper knowledge or evidence to back up their claims.

Q4 Why is health-related misinformation common online?

[Jdownside [Jaccurate [ Jmyth
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Take a look at the infographic to see how
false information spreads and learn ways we
can stop it.

Information spreads
5 Llike a virus. So does misinformation.
When it’s exciting, it can spread even faster.

And that can be deadly.
So we need to critically assess
information before we share it.

‘<:.<:

10 As shown in the images, information —
whether true or false — can spread rapidly,
much like a virus. Unchecked misinformation
can have serious consequences, so it’s important
to think critically before sharing and to rely

15 on trusted sources. By being mindful and
questioning what we read, we can help stop
the spread of misinformation and promote a
healthier flow of information.

This person
didn’t share a
rumor on the
group chat.

This person
double-checked
the facts.

This person
got their news
from trusted
sources.

This person
asked, ‘How do
you know that’s

true?’

Q5 How can we help stop the spread of misinformation?

[ infographic

[Jdeadly [Junchecked
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l Work

with the Reading /

M. Readthe summary of each article and fill in the blanks in the table with the words from the
box below. Then compare your answers with a partner.
(o ° + O E\
FROM PRINT TO PIXELS: HOWTO SOCIAL PROBLEMS
THE EVOLUTION OF START AVLOG CAUSED BY
MAGAZINES MISINFORMATION
Jason discovers old Jane asks Paul for advice Personal viogs have
magazines in his dad’s on starting a viog. Paul somewhat spread
study and becomes explains that it involves ) ,
fascinated by their speaking to a camera especially in health-related
content. He reflects instead of writing, and topics. Unlike traditional
on the shift from print suggests choosing a(n) media, blogs and viogs
to ™ ) , don’t always rely on
media, which appeals planning content, and ©
to teens because of using good equipment. opinions, making it easy
short formats and He also emphasizes for false information
@ editing, using relevant to spread quickly. It's
features. Inspired by this hashtags, and staying important to be careful
change, Jason decides @ with health advice from
to start his own vlog. blogs or viogs.
digital expert genuine interactive misinformation niche
- J
EE. We can use online tools to stop false information from spreading and make our posts

better. Search for a tool, choose one, and share information with the class.

tool type for checking what it does

facts checks if claims or articles are accurate
images confirms if images are real or used correctly
sources examines whether websites or accounts are trustworthy
(onlinn;eciézz'irtag:aries) provides definitions for unfamiliar terms or words
spelling and grammar  fixes errors and improves accuracy in writing

- J
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Language Focus

Noun/Verb Adjective Verb Adjective
use + @ = useful rely + = reliable
mind mindful : understand understandable
N ' J

Fill in the blanks by changing the form of the given words.

1. Smoking can be very to your health. (harm)

2. The new software has been incredibly for our team’s productivity.
(help)

3. He’s known for being a source of information. (rely)

4. Is the manager for a meeting tomorrow afternoon? (avail)

« Anyone can become a content creator. This enables them to share their ideas with a global
audience more easily.
— Anyone can become a content creator, which enables them to share their ideas with a
global audience more easily.
* These days, anyone can post online. That makes it hard to know who to trust.

— These days, anyone can post online, which makes it hard to know who to trust.
- J

Combine each pair of sentences using the structure above.

1. She won the lottery. This surprised everyone.
%

2. He forgot his friend’s birthday. This made his friend upset.
%

3. They decided to move to another city. This caused a lot of excitement.
%
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Media Insights

A. Watch
D 1. Watch the video and think about what the speaker is conveying.

2. Watch again and choose the correct answer for each question.

(1) What is the main goal of the lecture?

@ to explain how to verify news sources for reliability
@ to teach how to protect ourselves from misinformation

© to understand the benefits of sharing information online

(2) Which best explains why people might believe false information?

@ Because it is often shared by professionals.
© Because it is usually presented with reliable sources.

© Because it often supports what they already think or feel.

(3) What is the purpose of pausing before sharing information?

@ to get more likes and comments on your post
® to help prevent the spread of false information

© to make the post more interesting and engaging
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B. Extend

Follow the steps below to reflect on how you react to an
article or post and create a plan to avoid confirmation bias.
Share your findings with the class.

Spotting Bias
In a Recent Article or Post

Find an Article or Post
Ste Search for a recent magazine article or
p social media post and briefly describe it.
- Title:

-Source:
-Summary (1-2 sentences):

Reflect on Your Reaction

Ste p 2 Think about how you felt when you first read it:

-What was your immediate reaction? (e.g., happy,
surprised, upset)

-Why do you think you felt that way?

Consider whether confirmation bias influenced your response:
- Did you believe the information right away? Why or why not?
- Did you check other sources for different perspectives?
-How might your beliefs have shaped your reaction?

3 Check for Confirmation Bias

Step

Plan for the Future

St 4 List 2 or 3 steps you can take to avoid confirmation bias in the
e p future. Here’s one to get you started:

- Check multiple sources to verify information.




Create & Share Creating a Magazine Cover

Create a magazine cover that catches people’s attention but uses only
true information. Be creative and responsible.

STEP 1 Choose a Theme for Your Magazine

Form a group of four. Decide on the overall theme or focus of your magazine. This could be:

e School News: a cover highlighting recent events at school (e.g., sports, clubs, student
achievements)

e Entertainment: a cover about movies, music, or video games

e Lifestyle: a cover featuring health, fashion, or technology trends

e Current Events: a cover focused on national or global news

If you choose school news, your magazine could feature a headline about an upcoming sports event or a
new student club.

STEP 2 Research to Find Real Stories

e Search for real news or stories that fit your theme. Make
sure the information you use is accurate and comes from

trustworthy sources.

e Write key facts for each story to make sure your

headlines are accurate and not misleading.

For a lifestyle magazine, you could research the latest tech
device or a health tip that’s been in the news.
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STEP 3 Write Engaging, Factual Headlines

e Create 3 or 4 headlines for your cover that are eye-catching but truthful. Remember, your
goal is to grab attention without distorting the facts.

e Use clear, active language and keep the headlines short and impactful.

Instead of “Shocking! New Tech Will Change the World,” try something more factual like “New Tech
Innovation Gains Popularity.” And instead of “You Won’t Believe This Health Secret,” try “Simple Health Tips to
Improve Your Routine.”

STEP 4 Design the Magazine Cover Layout

s N
e Use digital tools to design your cover.

e Arrange your headlines and images in a visually appealing way. Make sure the most
important story is featured prominently on the cover.

e Choose a clear font and colors that match your

magazine’s theme.
N J

STEP 5 Evaluate

Vote for the best magazine cover using the checklist below.

Assessment

Teaml Team2 Team3

Visual Appeal
Is the layout visually attractive and well-organized?

Relevance of Headlines
Do the headlines accurately reflect the magazine’s theme and stories without
exaggeration?

Creativity

Does the design show originality and effort to make a unique cover?
Attention to Detail

Are there any spelling, grammar, or layout errors?

Rate each item using the following scale:
Excellent — 5| Very Good — 4 | Good — 3 | Weak — 2 | Try Again — 1
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A. Listen to the conversation. Then listen again and choose whether each statement is true or

false.

D 1. The man is thinking about starting a vlog about his school life. (T / F)
2. The man plans to include “day in the life” videos visiting different local spots. (T / F)
3. The woman suggests interviewing locals or sharing personal stories to make the

vlog more engaging. (T /F)

B. Read and answer the questions.

4 )
With the rise of personal vlogs, we're seeing a shift away from traditional media,

including magazines that rely on expert-reviewed, professional information. Now, anyone
can claim to be an expert — and that comes with its

Have you ever heard someone claim that you shouldn't leave a fan on all night? Or
that the coronavirus was fake, masks were useless, and 5G towers spread the virus? These
are all examples of medical misinformation — false or misleading health information
that some people take seriously. Misinformation can be found in many topics, but it’s
especially common with health-related issues because they directly affect our daily lives
and well-being.

Thanks to the Internet, social media, and vlogs, false information can spread like
wildfire — reaching people across the world instantly. Personal blogs and vlogs have
become popular places to share medical advice. While some bloggers and vloggers
provide accurate and useful information, others spread myths and incorrect details
without any proof. In the past, we depended on professional journals reviewed by experts
for reliable medical info. These days, anyone can post online. That makes it hard to know

who to trust. That's why it’s so important to be careful with health advice from blogs and
vlogs, as these creators might not have the proper knowledge or evidence to back up their
claims.

1. What is the main idea of the passage?
@ Personal vlogs are replacing expert medical advice.
@ Personal vlogs are more accurate than professional journals.

© The Internet spreads false health information through personal viogs.

T ————————
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2. What is the most appropriate word to fill in the blank?

@ benefits ® downsides © outcomes

3. Combine the underlined part into one sentence, as shown in the example below.

e.g. He didn’t check the source. That was a big mistake.

- He didn’t check the source, which was a big mistake.

C. When answering the question below, fill in the blanks using words from the box.

e N
Q: What are some main ways to prevent misinformation?

A:The main ways to prevent misinformation are to be aware of your

own , check the of information, and

before sharing to consider if it’s true.

biases pause results source strengths upload

D. Give your answer to the unit opening question:

What types of magazines will be most popular in the future?

J Check My Lesson Progress

Needs
| can ... Excellent lmpr::emeni

understand how magazines have evolved over time.

identify the key features of modern magazines.

think critically to recognize and counter misinformation.

collaborate with classmates to create a magazine cover.

use the main expression and grammar point from the Focus On section.




Q-

to Digital

While traditional magazines are still around, many people now turn to blogs and vlogs for quicker,
more personalized content. These digital platforms offer interactive experiences that magazines don't
traditionally provide. However, traditional magazines are evolving to keep up with the times, finding
creative ways to stay relevant in today’s digital world.

Lifestyle

Some lifestyle magazines have shifted their focus entirely. For example, a
magazine that used to cover a wide range of topics might now focus only on eco-
friendly living, attracting readers who care about sustainability and the environment.

2\ RS Real Simple now includes a strong focus on sustainable living and eco-
friendly lifestyle tips.

Cooking

Cooking magazines are going digital too! Instead of just reading a recipe,
readers can now watch step-by-step cooking videos, follow photo guides,
and even use interactive grocery lists on their tablets or phones, making the
experience much more hands-on.

2082 Bon Appétit offers digital recipes with interactive videos
and cooking guides on its website.

Fashion

Fashion magazines are teaming up with popular beauty vloggers to
create tutorials and feature influencer-approved products in their articles.
This partnership brings traditional fashion journalism into the world of
influencers, creating content that feels fresh and relatable.

12 C\ES Vogue collaborates with influencers and beauty vloggers for
digital tutorials and product features. J




Global News

Many news magazines now offer some free content but
charge for in-depth reports or exclusive interviews on their
websites. This way, readers can access both free and paid
content, depending on how deep they want to dive into the news.

201282 The Economist provides free access to some articles
but offers premium, in-depth reports for subscribers.

Health

Health magazines are engaging their readers by allowing
them to submit personal fitness stories or tips. These stories are
then featured in the magazines or on their websites, creating a
sense of community where readers inspire each other.

018 Men’s Health encourages readers to share their
fitness journeys, which are featured in the magazine

and online.

Education

Educational magazines are moving beyond traditional print, offering
online platforms filled with fun and useful resources for students and
teachers. These platforms often include current events, interactive

games, and multimedia content designed specifically for young readers.

20\ UES  TIME for Kids offers easy-to-read news articles, fun quizzes,
and activities that make learning interesting and useful.

| DO IT YOURSELF (rogane dtlsi a

Search online for a traditional magazine that has adapted to the digital world. Look for
ways that it has changed, such as by adding interactive content, offering videos, or
collaborating with influencers. Afterward, share your findings with your classmates and talk
about the changes you find most interesting.



SPECIAL
LESSON

What do you think?

> Media Literacy
e appreciating a movie while
evaluating its message
e understanding the uses of
language in movies
e writing a brief movie review






Language Preview

Read the definitions and examples of the words and expressions, and then use them to
complete the sentences.

e finals: the exams taken at the end of a class

We have finals tomorrow, so we need to study tonight.

e in case: because of the possibility of something happening

Good morning! In case | don't see you, good afternoon, good evening, and good night!

e inon (something]: involved in or aware of a particular activity or plan

Everybody seems to be in on it. [ Everybody seems to be involved in it or know about it.]

e It's not up to me.: It's not my decision. OR | don’t have a choice.

I'm sorry. It’s not up to me.

‘ 3 e lose one’s mind: to become mentally ill or become mentally unstable

| feel like I'm losing my mind.

e make something of oneself: to become successful
She has worked very hard to make something of herself.

» take (something]: to study a subject at school, college, etc.

Last year, | began taking Japanese classes.

e wishful thinking: an attitude or belief that something you want to happen will occur
even though it is not likely or possible

I've got a feeling that Alex likes me, but that might just be wishful thinking.
k /

1. The constant worrying made her feel like she was starting to her

mind.

2. You’d better take the keys in I'm out.

3. I’'m pretty sure it won't rain during our camping trip, but that might be

thinking.

4.l am piano lessons every Saturday afternoon.

5. | can’t hang out this weekend because | need to study for my

6. He seems to be in everything that happens at work.
7. 1 wish | could change the rules, but it’s not to me.
8. He decided to go back to college and make of himself.
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Movie Preview

'H ' Read the outline of the movie.

7’

Title The Truman Show (1998)

Plot Summary

Truman lives in the perfect town of Seahaven, but he starts
noticing strange things. He slowly realizes his friends, family,
and even his wife are actors, and his world is fake. The town is
actually a giant TV set, and his life is a reality show controlled by
a producer named Christof. As Truman gets more curious, he tries
to escape and find out what’s real. The movie follows his journey
to break free from the fake world.

Movie Characters

N
Truman

an ordinary man who doesn’t know his life is a reality TV
show

Christof
the creator and producer of the show

Meryl
Truman’s wife, an actor keeping Truman in the dark

Lauren(Sylvia)
an actor who tries to tell Truman the truth

Marlon

Truman’s best friend, also a performer hiding the truth from
him

Share your initial thoughts about the movie. What do you think the movie is trying to
say about media and entertainment? Discuss the question with a partner.
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D TRUMAN'S HOUSE. DAY.

Wearing a business suit, with a bag in hand, Truman emerges from his house. He speaks to
the Washingtons, a family across the street.

TRUMAN Good Morning!
MRS. WASHINGTON Good Morning!
WASHINGTON KID Good Morning!
TRUMAN Oh! And in case | don’t see you, good afternoon, good evening,

and good night! (laughs) Yeah ... yeah.

SPENCER Morning, Truman.
TRUMAN Morning, Spencer.
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Spencer’s dog, Pluto, runs happily over to Truman.

TRUMAN (patting the dog) Hey Pluto. No, no, no. Get down.
SPENCER He won’t hurt you.

TRUMAN Get down. I know. It’s just me.

SPENCER Come on, Pluto.

As Truman nears his car, a sharp whistle grabs his attention. Suddenly, a large glass object
crashes onto the street.

TRUMAN What is it?

He picks up the crushed object and examines it. Among the broken glass, he finds parts of a
lighting device.

\{6'“
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COLLEGE LIBRARY. NIGHT—FLASHBACK.

TRUMAN
LAUREN
TRUMAN
LAUREN
TRUMAN
LAUREN
TRUMAN
LAUREN
TRUMAN

LAUREN
TRUMAN
LAUREN
TRUMAN

LAUREN
TRUMAN
LAUREN

Hi ... Konichiwa.

What?

(referring to the Japanese text in front of her) You take Japanese.
(quickly closing the book) Oh, yes, yeah.

Lauren, right? It’s on ...

Lauren, right. Right.

I’m Truman Burbank.

Yeah, | know. You know, Truman, I’m not allowed to talk to you.

Really? Yeah, well, I can understand that. I’'m a pretty dangerous
character.

I’m sorry. It’s not up to me.

Girls gotta be careful ... You have a boyfriend, right?

No, it’s not that ...

Of course not. Is it ... was it Meryl, the girl that was with me? We’re not ...
we don’t ... we’re ... we’re just friends.

No, it’s nothing like that.

It’s how I look. Not your type?

No.

02 How does Truman react when Lauren says she can’t talk to him? What does this show us about him?




TRUMAN (referring to a pin on Lauren’s sweater) | like your pin. | was wondering

that myself.

LAUREN Mmm.

TRUMAN Would you wanna, maybe, possibly ... sometime go out for some pizza or
something? Like Friday? Saturday?

LAUREN I can’t.

TRUMAN Sunday? Monday? Tuesday?

Lauren writes “NOW” on her notebook.

TRUMAN We have finals tomorrow.
LAUREN Yeah, | know. If we don’t go now, it won’t happen.

Truman hesitates.

LAUREN (looking anxiously around) Do you understand? So, what do you wanna
do?

Lauren, taking Truman by the hand, quickly leaves the library.
Truman, excited, runs with her even though he’s not sure

exactly who or what they are running from. + gotta: short form of *have got to”
| gotta go now.

«wanna: short form of “want to”
Do you wanna go now?




D BEACH. NIGHT—FLASHBACK.

Truman and Lauren eventually cross an empty highway on the edge of town. They run to
the beach and down to the water’s edge under a full moon.

LAUREN We have so little time. They’re going to be here any minute.
TRUMAN Who are they?

LAUREN They don’t want me talking to you.

TRUMAN Then don’t talk.

They kiss. Suddenly, a car roars across the beach toward the couple.

LAUREN They’re here, Truman.
TRUMAN What do they want?
LAUREN Listen to me. Everybody knows about ... everybody knows everything

you do. They are pretending, Truman. Do you ... do you understand?
Everybody’s pretending.

TRUMAN Lauren, | don’t know.

LAUREN No, no, no, ah, my name is not Lauren. Sylvia. My name’s Sylvia.
TRUMAN Sylvia?

LAUREN Yeah.

Q4 Why does Lauren(Sylvia) say, “Everybody’s pretending”? What is she trying to tell Truman?




The car comes to a sudden stop, and a large man jumps out. He quickly grabs Sylvia and
pulls her toward the car.

MAN Lauren, sweetheart. Out again?

TRUMAN Hey, wait a minute. Who are you?  c'mon: short form of “come on”
MAN I’m her father! « sweetie: (= honey) used for talking to
TRUMAN What? someone you love
LAUREN I’ve never seen him before.

TRUMAN We weren’t doing anything.

MAN C’mon, sweetie. Please, honey. Honey, please.

LAUREN He’s lying! Truman, please! Don’t listen to him!

TRUMAN Hey, what’s going on?

LAUREN Everything I’ve told you is the truth!

MAN Please ...

LAUREN (spreading the sand) This ... it ... it’s fake. It’s all for you.

TRUMAN | don’t understand.

LAUREN And the sky and the sea, everything. It’s a set. It’s a show.

MAN Please. It’ll be all right.

LAUREN Please don’t listen to him! He’s going to lie to you!

TRUMAN What’s going on? | really would like to know what’s going on!

The man takes Truman aside and whispers in his ear that she is mentally ill. Doubts begin to
fill Truman’s mind.




D ROAD. DAY.

Truman is desperately trying to drive out of Seahaven with Meryl, but their escape is
blocked by police cars on the highway. In the distance, nuclear towers release a dark
cloud of smoke. A sign reads, “SEAHAVEN ISLAND NUCLEAR POWER STATION — Clean, Safe,
Economical — More Power To You!”

TRUMAN What now?
Truman is forced to slow down as he approaches the line of police cars.

MERYL Truman, looks like a leak at the plant.
OFFICER (indicating the nearby power plant) Back up, back up! Leak at the plant. We
had to shut her down.

TRUMAN Is there any way around?
OFFICER The whole area’s being evacuated.

« evacuate: to move people from a place
TRUMAN Well, thank you for your hEID of danger to a safer place
OFFICER You’re welcome, Truman.

Note

Truman’s eyes widen at the mention of his name from an apparent stranger.
TRUMAN (whispering slowly) Truman ...
As the officer turns, Truman bolts from the car, leaving Meryl in the passenger seat.

MERYL Truman! Truman! Truman! Come back! Truman! Truman! Stop him!
Truman!

Truman flees into the forest. The workers capture Truman
and tackle him to the ground.

TRUMAN Stay away! No! No!

Seahaven police officers drag him away.

Q6 Why does Truman feel something is wrong when the officer says his name?



UNFINISHED BRIDGE. NIGHT.

Marlon and Truman sit on the end of the unfinished bridge.

TRUMAN 1 don’t know what to think, Marlon. Maybe
I’m losing my mind, but it feels like the whole
world revolves around me somehow.

MARLON That’s a lot of world for one man, Truman.
You sure that’s not wishful thinking, you
wishing you’d made something more of
yourself? Christ, Truman, who hasn’t sat on
the john and had an imaginary interview on
Seahaven Tonight? Who hasn’t wanted to be
somebody?

TRUMAN This is different. Everybody seems to be in on
it.

Note

« revolve: to move around like a wheel
« john: a toilet
» somebody: an important person

Q7 Why does Marlon suggest that Truman might just be imagining things?



sailing to the edge of the artificial dome that contains
Seahaven. He crashes into the wall of the set and
discovers a hidden door that leads to the real world.

D In a final act of resistance, Truman escapes by boat,

CONTROL ROOM. NIGHT.

The control room crew stares in
silence at the monitor. Christof
opens a small panel on his desk,
breaks a seal, and speaks into the
emergency system that is linked to
the entire studio.

CHRISTOF I wanna talk to him. (to Truman) Truman!

His voice booms over the ocean. Truman catches his breath in shock.

CHRISTOF Truman, you can speak. I can hear you.

TRUMAN Who are you?

CHRISTOF I am the creator ... of a television show that gives hope and joy and
inspiration to millions.

TRUMAN Then who am 1?

CHRISTOF You’re the star.

Truman struggles to take it all in.

TRUMAN Was nothing real?

CHRISTOF You were real. That’s what made you so good to watch. Listen to me,
Truman. There’s no more truth out there than there is in the world I
created for you. The same lies. The same deceit. But in my world, you
have nothing to fear. | know you better than you know yourself.

TRUMAN You never had a camera in my head!
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CHRISTOF You’re afraid. That’s why you can’t leave. It’s okay, Truman. | understand.
I have been watching you your whole life. | was watching when you were
born. I was watching when you took your first step. [ watched you on your
first day of school. The episode when you lost your first tooth. You can’t
leave, Truman.

SET. DAY.

Truman hesitates. Perhaps he cannot go through with it after all. The camera slowly zooms
inon Truman’s face.

TRUMAN In case | don’t see you ... good
afternoon, good evening, and

good night. Hahaha! Yeah!

He steps through the door and is gone.
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Work with the Reading

A. Understanding the Story

1. Fill in the blanks with the words from the box to complete the sentences.

artificial blocks fake question unaware
N
a. Truman lives a seemingly perfect life in Seahaven, that his entire
world is a giant TV set.
b. Truman sails to the edge of the dome and chooses freedom over
his false life.
c. Truman recalls Sylvia, a woman who hinted that his world was
which strengthens his resolve to find the truth.
d. Strange events, like a falling stage light, cause Truman to the
reality of his surroundings.
e. Truman attempts to leave Seahaven multiple times, but the show’s creator, Christof,
his efforts.
y,

2. Put the completed sentences above in the correct order to tell Truman’s story.

C_ OrC_ 2 CerC_ DO ()

B. Thinking Critically

Read the following questions and answer them.

1. What role does the media play in The Truman Show, and how does it
show the impact of media in real life?

</

2. \What ethical concerns arise from Truman'’s life being broadcast as a TV
show?

S

3. Do you think Truman’s decision to leave the world he knew behind was
a brave one? Why or why not?

</
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C. Completing a Review

Complete the following movie review of The Truman Show by filling in the blanks with the
appropriate expressions from the box.

| recently watched The Truman Show, a movie about a man named Truman, whose

entire life " for a TV show. Truman ? that everything

around him is fake and controlled by a TV producer named Christof. As Truman begins to
9 , like a light falling from

the sky, he starts to question the reality of

his world. Eventually, he

and discover the truth. The movie

made me think about how media can
(5)

and our perception
of what’s real or fake. Overall, it was an

interesting and entertaining film.

decides to escape has no idea influence our lives
is secretly filmed notice strange events

D. Writing Your Own

Write your own review of The Truman Show or your favorite movie. Be sure to include a
brief summary of the plot, your thoughts on the characters, and what you liked or found
interesting about the film.

N

2%
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Getting Ready

© Introduction p.8

Viewing

M: Media comes in different forms, each with its
own way of sharing information. Print media —
like newspapers and magazines — gives us stories
we can physically hold and take our time with.
Broadcast media, like TV and radio, shares news
and entertainment quickly, so everyone can tune in
right away. And digital media — like social media,
websites, and streaming — lets us connect, share, and
even create our own content instantly. As you watch
them, think about how each type — print, broadcast,
and digital — tells its story in a unique way.

Lesson 1

Balancing Social Media and School

| Warm Up 4 p.20
(R) viewing

Anchor: Good evening. Today, we are exploring the

digital world of social media and its impact on
teenagers. From video-sharing apps to photo-
based platforms, social media has become
an integral part of teenage life. But what
drives this phenomenon, and what are its
implications?

Narration: A majority of teenagers use social media
apps daily. These platforms aren’t just about
entertainment — they serve as essential tools
for staying connected with friends and family.

[Interview - Teenager] I'm on social media pretty

136 | Appendices

much every day. It’s a big part of my routine.
I follow a lot of creators who share cool
stuff, like tips for improving study habits or
trying out new hobbies. Plus, it’s a fun way
to stay connected with friends and see what’s
trending.

Narration: Beyond entertainment, social media is
becoming a valuable educational tool. Teens
are joining study groups and following
educational creators.

[Interview - Education Expert] Social media can
be a powerful resource for learning if used
correctly. It provides access to a wide range of
information, educational content, and diverse
perspectives from around the world.

Anchor: Understanding social media’s role in teens’
lives is essential. Stay with us for more on
guiding teens toward healthier habits.

Media Insights 4 p. 30

Watch

M: Staying safe on social media is super important!

Here are four simple rules to protect your personal
information.

First, make strong passwords. Don’t use easy
passwords like your birthday or your pet’s name.
Instead, mix letters, numbers, and symbols to make
it hard for others to guess. Think of it as locking up
your info with a strong lock!

Second, check your privacy settings. Make sure only
people you trust can see your posts and personal
details. Keep your account private if you can — this
helps protect your info from strangers.

Third, be careful what you share. Before you post
anything, ask yourself: “Would I want everyone to
see this?” Avoid posting things like your address,
phone number, or where you are at the moment.
Fourth, watch out for tricks. Sometimes people try
to fool you with fake messages or links. If it looks
weird or too good to be true, don’t click on it!

By following these four easy rules, you can
enjoy social media while keeping your personal
information safe. Stay safe and have fun online!



A.
M

<

Ww:

M:

Wrap Up p. 34

: Hey, I'm about to update my social media with some

personal news. Got any advice?

: Sure! First, be careful not to share too much

personal information. You never know who might
be reading.

: Good point. What else?
: Also, think about who might see your post. Make

sure it's something youre comfortable with everyone
knowing.

: Right, I need to be more mindful of that. Anything

else?

Yeah, avoid posting when you’re feeling emotional.
It’s easy to say something you might regret.

I hadn't thought of that. Thanks for the tips!

Lesson 2

Visual Voices in Storytelling

 WarmUp_ 8 o

(R) viewing

W: Welcome to the exciting world of comics! Here,

words and pictures come together to tell amazing
stories. Comics are a special way to share ideas using
a series of images, often combined with text. There
are many popular forms of comics, such as graphic
novels, comic strips, cartoons, and webtoons. The
mix of visuals and text is what makes comics so
powerful. This combination can work in different
ways to tell unique stories, encouraging readers
to think more deeply and become fully engaged.
People used to think comics were simple or just
for kids, but thats no longer the case. Comics have
moved beyond that simple label. Today, comics are
recognized as a form of creative art, where comic
artists carefully blend words and pictures to tell their
stories.

Media Insights 48 p. 50

Watch

: Political cartoons, also known as editorial cartoons,

are illustrations that use images to comment on
current events and social issues. These cartoons
have been a powerful tool for visual communication
throughout history, conveying complex messages in
simple and often humorous ways.

One of the earliest and most impactful political
cartoons was Benjamin Franklin’s “Join, or Die” from
1754, which showed a broken snake to represent the
American colonies being divided. Franklin’s cartoon
called for unity, showing how media can reflect and
influence political and social goals.

British artist James Gillray, often referred to as the
father of political cartoons, further demonstrated
the role of cartoons in shaping public opinion. His
work made fun of important figures like Napoleon
Bonaparte, often exaggerating their features to
make a political point. For example, one of his most
famous works shows Napoleon cutting up the world
like a pie, a strong symbol of his desire for power.
Gillray’s cartoons were not only fun to look at but
also made people think more deeply about world
events.

During the American Civil War, artist Thomas
Nast made famous symbols like “Uncle Sam” and
the Republican elephant. His cartoons shared
strong political messages, helping to shape people’s
opinions and public conversations.

These examples show how political cartoons
have often helped bring about social change and
encouraged people to get involved in politics.
Political cartoons help teach important skills for
understanding media. They encourage critical
thinking by making people look closely at hidden
messages and jokes. They also demonstrate how
media reflects history and culture, proving that
cartoons are more than just entertainment — they
share important ideas. Political cartoons help raise
awareness by showing how strong images can
influence people’s opinions.
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Wrap Up p. 54

A.

W: Graphic storytelling — like comics, graphic novels,
and webtoons — plays a key role in building media
literacy. Through picture power, graphic stories
use images to convey meaning, helping us develop
skills to interpret visuals in other media, like movies
and ads. They also teach story skills by combining
pictures and words, which enhances our ability to
understand storytelling and think critically about
what we see. Finally, graphic stories often reflect
society and culture, highlighting real-world issues
and values and helping us learn about society
through media. So, remember, comics and graphic
novels aren’t just fun — they also help us understand
the world around us!

Lesson 3

Uncovering Truth in the News

| Warm Up_ @ p.60

(R) viewing

M: Hello, everyone! Let’s travel back to ancient Rome.

Imagine a time when the leaders of the Roman
Empire wanted to keep their people informed about
important events. To do this, they created a daily
message, written on stone or metal, and displayed it
in public places. It shared news about battles, laws,
and even social events. People would gather to read
these announcements, and soon, this way of sharing
news became common throughout the empire.
Today, the way we get news has changed a lot — but
the importance of staying informed hasn’t. So always
stay curious and keep learning!
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Media Insights 48 p. 70

Watch

W: Every day, we face countless decisions, big and small.

It’s hard to make perfect choices every time, but one
powerful tool can help: critical thinking. Critical
thinking is about breaking down a problem, spotting
hidden parts like biases or tricks, and making smart
choices based on solid information. Here’s a five-
step process to help you tackle tough decisions:

Step One: Define your question. Start by making
sure you understand what you really want to find
out. For example, if you're considering a new diet
trend, think about your goal — whether it’s losing
weight, eating healthier, or having more energy.
Knowing this will help you sort through all the
different claims and decide if the diet is right for
you.

Step Two: Gather information. With your question
in mind, gather facts and opinions that matter. Ask
experts or read trusted sources. This step helps you
compare different options and move closer to a
decision that fits your goals.

Step Three: Apply critical questions. When faced
with information, ask yourself, “What’s really
happening here?” or “Do I trust this source?” For
example, if an email promises you a fortune, think
critically about the evidence and whether it makes
sense.

Step Four: Consider the consequences. Think
beyond immediate benefits. For instance, if a
politician promises cheaper gas, consider the long-
term effects on the environment. This step helps you
see the bigger picture.

Step Five: Explore different views. Understand why
others might support different choices. Even if you
disagree, exploring diverse perspectives helps you
make a well-rounded decision.

Critical thinking won’t make decisions easy, but
it helps you make better choices. It’s like having a
superpower to sort through excessive information
and find what really matters. If more people use
critical thinking, we can make the world a more
sensible place.



A.

Wrap Up p. 74

W: Welcome, everyone! Today, we're going to talk about

an important skill — how to spot fake news. Here
are some simple steps you can follow to identify fake
news and avoid being misled.

First, check the source. Look at where the
information is coming from. Is the website or source
reliable? Reliable sources usually provide clear
information about who they are and how to contact
them. Second, read beyond the headline. Headlines
are often designed to catch your attention. Don’t
stop there — read the entire article to understand
the full story. Sometimes, the headline doesn’t match
the actual content. Third, check the author. Search
for the author’s name. If the author is unknown or
has no other credible work, it might be a sign of fake
news. Fourth, check supporting sources. Does the
article link to other sources? Click on those links
and see if they actually support the story.

By following these steps, you can become a more
careful reader and avoid misinformation. Thank
you!

Lesson 4

Advertising in the Digital Era

| Warm Up_ g p.80

(R) viewing

W: Advertising is everywhere in the media that high

school students use, influencing how they think and
what they value. On the bright side, advertising can
be helpful. It introduces students to new products,
technologies, and opportunities they might not
have known about. Ads also help keep content free
on many platforms, allowing apps, websites, and
social media to be accessible at no cost. But there are
downsides too. Constant exposure to ads can make

students think that happiness comes from buying
things. This focus on buying can take attention away
from more meaningful activities and goals. Ads for
unhealthy foods can also lead to health problems,
like gaining too much weight or developing other
issues. To deal with both the positives and negatives
of advertising, it’s important for students to learn
how ads work and develop critical thinking skills.
By understanding both sides, students can make
smart choices, enjoy media responsibly, and reduce
its negative effects.

Media Insights 48 p. 90

Watch

W: Advertising is incredibly powerful, with U.S.

companies spending a huge $278 billion each year.
Ads use clever tricks to grab our attention and
influence our choices. For example, colors play a
big role: red makes us feel excited, green suggests
freshness, and blue builds trust. Ads also use pricing
strategies to make deals seem better than they
really are. When celebrities promote products, like
smartphones or skincare items, sales often increase
quickly because we tend to trust and want what
famous people recommend. Another common trick
is using fun songs or slogans that stick in our minds.
These memorable phrases or tunes make us more
likely to remember the product.

Understanding these tactics helps us make smarter
decisions. It’s important to be aware of how ads try
to influence us and to think critically about whether
we truly need what they’re selling. By balancing our
reactions to ads with our actual needs and values,
we can make better decisions and support brands
that are honest and ethical.
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Wrap Up

: Daniel, as an expert, why do you think it’s important

to understand how ads work?

: Knowing how ads work helps us think clearly. It’s

about asking, “What is this ad really saying?” or
“What does it want me to do?”

: How can we get better at understanding them?
: Pay attention to the ads you see. Ask yourself,

“What feelings is this ad trying to create?” or “How
is it trying to affect me?” And always check if their
promises are real.

: Some ads look like news stories. How do we deal

with those?

: Good question! Always ask, “Is this real news, or is

it just trying to sell something?” That can help a lot.

: And what about public service ads?
: Those are different. They are not selling anything.

Instead, they are trying to share useful messages, like
reminding people to drive safely or recycle.

: Got it! Thanks, Daniel.
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Lesson 5

Magazines: Paper to Pixels

| Warm Up_ g
{(R) viewing

Host: Good evening, everyone. Tonight, we'll be talking

p- 100

about the shift from traditional magazines to
personal blogs and vlogs. Here to share her
thoughts is media expert Dr. Lisa Thompson.
Welcome, Dr. Thompson.

Dr. Thompson: Thank you! It’s great to be here.

Host: In the past, magazines written by experts were
our main source of information. How has that
changed over time?

Dr. Thompson: Well, traditional magazines have mostly
been replaced by personal blogs and vlogs, which
allow anyone to post their thoughts online. This
means more people can share their voices, not
just experts.

Host: Why do you think blogs and vlogs are so popular
nowadays?

Dr. Thompson: They feel more personal and
immediate. People love content that feels familiar
and interactive. Plus, blogs and vlogs are easy to
create and access, which makes information more
available to everyone.

Host: How would you describe this shift in media
consumption?

Dr. Thompson: Sure! Many people now turn to vlogs
for everything from entertainment to education.
Vlogging has become a popular way to share
content, whether it’s about everyday life or
specific topics.

Host: It’s really interesting to see how things have
evolved. Thank you so much for sharing your
insights, Dr. Thompson.

Dr. Thompson: My pleasure! Thanks for having me.



Media Insights 4

p- 110

Watch

W: Hello everyone! Today, we're going to talk about

how to protect ourselves from misinformation
and prevent it from spreading. Despite attempts
to reduce its impact, misleading content is still
everywhere. That’s why it’s important to know how
to defend yourself against it.

Misinformation can come from different sources,
like personal blogs or vlogs, and people often share
it without realizing it’s false. Let’s look at some
strategies to protect ourselves from misinformation.
First, watch out for confirmation bias — this is
when people pay more attention to information that
supports what they already believe and overlook
anything that doesn't fit. This bias makes it easy to
believe false information that matches our views.
For example, if someone dislikes a politician, they
might quickly believe negative stories about them,
even if they aren’t true. It's important to remember
that confirmation bias affects everyone. We're all at
risk of falling for misinformation because of it.
Second, check the source. When reading or watching
the news, check if the source is reliable. Compare
the information with trustworthy sources that have
a good reputation for accurate facts. Watch out for
fake websites that look like real news sources. This
habit can help you tell what’s true and what’s not.
Third, pause before you share. On social media,
people often share posts for fun or connection
without checking if they’re true. But spreading false
information can harm others. Before sharing, ask
yourself, “Is this really true?” Taking a moment
to think and fact-check can stop the spread of
misinformation.

No method is perfect, but these strategies can
help protect you and those around you from false
information. Thank you!

Wrap Up p. 114

A.
M:

I'm thinking about starting a vlog highlighting cool
spots in my local community, but 'm not sure where
to start.

: You could focus on small or hidden places like cafes

or local markets.

: I love that! Maybe I could do “day in the life” videos

and visit different spots. Do you think people would
like that?

: For sure! You can walk through the places and

record your experiences. But interviewing locals or
sharing personal stories would make it even more

engaging.

: Interviews sound fun! But will it be hard to find new

places to feature?

: Not really — there’s always something happening.

Communities often have seasonal events, festivals,
or new food spots you can explore.

: Good point. I can’t wait to get started!
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Getting Ready

@ Introduction pp. 7-8

(©) sorting Media Examples

- Print Media: magazines, posters, newspapers, brochures

- Broadcast Media: radio programs, movies

- Digital Medjia: social media, online games,
smartphones

- Broadcast Media & Digital Media: streaming services

@ The Power of Media p.9

1.1t shows that the ad made him buy the ice cream
without planning to.

2.1t shows that social media can make people want to

try new things.

O Uncovering Hidden Meanings in Media p. 14

A (Sample |

- News Headline: The cheap prices might encourage
people to buy more clothes, leading to more waste.

- TV Commercial: It suggests that buying the pizza will

make your family closer.

© Media Literacy p. 15
1.©
2.©

3. Sample | It helps us recognize harmful content, stay

safe, and avoid risky situations.
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Lesson 1

Balancing Social Media and School

| Warm Up_ @

pp- 20-21

(R) viewing

©

{S) vocabulary for Reading

3. selfie
6. hashtag

1. post 2. tackle

4, collaboration 5. influencer

Q1 She has a smoothie bowl for breakfast.

pp. 22-27

Q2  She asks for tips on staying organized while
balancing school and content creation.

Q3  She says someone should get her a cookie.

Q4 They are talking about upcoming content ideas,
including a collaboration video.

Q5  She suggests a hashtag challenge called
#Take5ForYourMind to share videos on relaxing
activities and short mental breaks.

Q6  She links mental health and skincare by
explaining that mental care is just as important
as skincare, and a healthy mind is key to healthy

skin.

Work with the Reading (TS

A.

(1) routine (2) comments  (3) balancing
(4) deserving (5) project (6) mental
(7) participation



Language Focus / p. 29

[ Vocabulary
1. definitely

2. humorous
3. influencer 4. creator
() Structure

1. While studying

2. After finishing

3. While waiting

4. Since moving

Media Insights 4 pp. 30-31

A. Watch
2.1)®@ 20 @E®

3. Sample | Checking your privacy settings ensures

that only trusted people can see your posts, stopping

strangers from accessing your personal details.

B. Extend

1. He should avoid posting his travel plans and personal
details.

2. He could have set his account to private and checked
his privacy settings.

3. Because it caused typos and made people

misunderstand him.

Wrap Up pp. 34-35

A.
(1) personal

B.
1. While chatting with her followers
2.©

C.

(1) privacy

(2) emotional () regret

(2) location (8) typos

Lesson 2

Visual Voices in Storytelling

| Warm Up_ @

pp- 40-41

(R) viewing

©

() vocabulary for Reading

1. iconic 2. panels 3. narrative
4. sequence 5. potential 6. vertical
Reading pp. 42-47

Q1 Inasequence of panels.

Q2 That’s because complex topics in history, science,
math, and more can be conveyed through vivid
illustrations and engaging stories.

Q3 Heis horrified by the creature, despite having
worked on it for almost two years.

Q4  Their vertical scrolling layout makes them
suitable for smartphones and tablets.

Q5 It blends images and text to create engaging and

meaningful narratives.

Work with the Reading (ST S

A.
(1) panels (2) animated (8) themes
(4) vertical () interactive  (6) umbrella
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Language Focus / b, 49 cartoon explains the problem in a way that is easy to

understand.
[ Vocabulary
1. adapt 2. personality
3. popularity 4. combination Wrap Up pp. 54-55
A.©
(&) Structure B
1. where jobs are plentiful 1.®

2. where I wanted to go when I was young 2. digital, vertical, interactive, bond

3. where elephants live PR
P C. ( Sample )

- Make sure to double-check information from reliable

Media Insights / pp. 50-51 sources, rather than just copying everything from the

A. Watch Internet!
. : o |
2.1)® 2 @ Remember, not everything online is true! Use trusted

3. Sample | Political cartoons use powerful images and sources next time.

humor to make people think about important social - Try using websites you know are reliable or ask an

and political issues, encouraging them to look for expert to confirm the facts.

hidden messages and think critically about the world +Its a good idea to compare information from a few

sources to make sure it’s correct.
around them.

B. Extend
1.(Sample )

Content & Message: The cartoon shows a worker at

Lesson 3

a desk and a robot labeled “AI” saying, “You’re in my

seat;” highlighting AT replacing human jobs. Uncovering LGINRGENENS

Artistic Techniques: The artist exaggerates the

robot’s size and power to humorously and clearly W/ pp. 60-61

convey the message.

Overall Impact: Yes, the cartoon effectively explains @ Viewing
the issue using simple symbols like the robot and the
. ©
surprised worker.
2.( Sample | The cartoon shows a worker at a desk and
a big robot labeled “AI” saying, “You're in my seat,” @ Vocabulary for Reading
showing the problem of AI taking human jobs. The 1. fascinated 2 stir 3. hoax
artist makes the robot look very large and powerful 4. incredible 5. pandemic 6. humanoid

to make the message clear and funny. Using simple

ideas, like the robot and the surprised worker, the
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Q1 It takes advantage of how we process information

pp. 62-67

and how social media promotes eye-catching
content.

Q2 Tt claimed to have discovered strange, magical
creatures that looked like bat-like humanoids
with wings and the moon’ beautiful landscapes.

Q3 They accepted it as true, and even scientists
talked about it as if it were real.

Q4 It was shared by many readers, celebrating it as a
positive outcome of the pandemic.

Q5 They claimed that the wildfires were caused
by “energy weapons” or by wealthy groups

attempting to take land from local Hawaiians.

Work with the Reading (T

1. tricked, invented
2. pandemic

3. fake, evidence

. 51, 83,55

Language Focus / p. 69

[ Vocabulary

1. dependence 2. competent

3. modesty 4. Honesty

(2] structure

1. It is on weekends that I really enjoy watching movies.

2. It was valuable books that they donated to the school
library.

3. It was Brian that[who] found the missing keys under

the sofa.

pp- 70-71

A. Watch
21O (2 ©

Wrap Up pp. 74-75
AI 1. @ 2. @

B.1.®, true > false 2.(©

C. (Sample)

- What: A banana taped to a wall, sold for $6.2 million
- Who: Artist Maurizio Cattelan

- When: Originally in 2019; sold again in 2024

- Where: At an auction in New York

- Why: To challenge ideas about art and value

- How: Sold at an auction to a buyer

Lesson 4

Advertising in the Digital Era

| Warm Up_ @

pp- 80-81

{(R) viewing

©

Sharing Opinions

(Sample ]

- “Sharper than you think?”
It is probably advertising high-quality knives or cutting
tools.

- “It’s sugar free”
It seems to promote a sugar-free candy or healthier
snack.

- “Save Earth before it melts.”
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It is trying to raise awareness about climate change or
environmental conservation.

-“36 HR”
It is probably advertising a cup that keeps drinks hot

for a long time.

{©) vocabulary for Reading

1. disruption 2. promote 3. storytelling
4, tailored 5. verify 6. inspire
Reading pp. 82-87

Q1 Digital media has changed advertising by shifting
the focus from TV and radio to online platforms
and social media.

Q2 Through their favorite character.

Q3 It links the product to a meaningful story.

Q4 It makes them feel like it’s a personal
recommendation.

Q5 By fact-checking with reviews or trusted sources.

Q6 To raise awareness about social, health, or
environmental issues and to encourage people to

take positive action.

Work with the Reading A8 p. 88

A.

(1) placement  (2) emotional () targeted

(4) storytelling  (5) literacy (6) fact-checking
(7) public

B. (Sample)

1. They make products feel more familiar and
trustworthy by integrating them naturally into content
or having influencers we like recommend them.

2. Yes, an ad about climate change influenced me. It

showed a melting ice cream shaped like the Earth,
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symbolizing global warming. It was effective because
the image was simple but powerful, making the

message easy to understand and memorable.

Language Focus /4 p. 89

[ Vocabulary

1. trusted

2. informed

3. commitment 4. established

(2} Structure

1. her mother watching

A. Watch
21O (2 ©

3. Sample )

2. the traffic slowing

pp- 90-91

I think the advertising tactics in the video are very
clever and work well because they make products
stand out and easy to remember. For example, using
colors to create feelings like trust or excitement grabs
attention, and having celebrities promote products
makes people want to buy them. These tactics are
smart, but it’s important to think carefully about
whether we really need what they’re selling. If we stay
aware of these tactics, we can make better choices

and buy only what fits our needs.

Wrap Up pp. 94-95

A.1.© 2.

B.

1.@

2. with media companies depending on advertisers for
funding

3.©



C.1.@ 2.© 3.@ 4.®

Lesson 5

Magazines: Paper to Pixels

pp. 100-101

| Warm Up_ @

(R) viewing

©

sharing Opinions

(Sample )

Position 1: Yes, they can survive.

Print magazines can survive by offering unique content,
like high-quality photos or collectible editions, and
combining with digital media through online extras or

subscriptions.

Position 2: No, they cannot survive.
Digital media is cheaper and easier to access, so print

magazines will eventually disappear.

Position 3: I think both are possible.
Print magazines can survive by combining their
traditional formats with digital platforms to reach a

wider audience.

{©) vocabulary for Reading

1. misinformation 2. formula
4. notification

6. niche

3. trustworthy
5. appealing

Q1 They are more appealing to teens because of their

pp. 102-107

short formats, engaging videos, and interactive
content.

Q2 Paul suggests choosing a niche you're passionate
about, planning your content with a script or
outline, and having basic equipment like a good
camera or smartphone, microphone, and lighting.

Q3 Paul suggests creating an eye-catching thumbnail,
using popular and relevant hashtags, and being
honest to avoid spreading false information.

Q4 They directly affect our daily lives and well-being.

Q5 We can help stop it by being mindful and

questioning what we read.

Work with the Reading - p. 108

A.
(1) digital (2) interactive
(3) niche (4) genuine

(5) misinformation (6) expert

Language Focus /4 p. 109

[ Vocabulary

1. harmful 2. helpful
3. reliable 4. available

(z) Structure

1. She won the lottery, which surprised everyone.

2. He forgot his friend’s birthday, which made his friend
upset.

3. They decided to move to another city, which caused

a lot of excitement.
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pp. 110-111

Media Insights 4

A. Watch
2.1)®

2 © (3 ®

Wrap Up pp. 114-115

A.1.F 2.T 3.T

B.

1.©

2.

3. These days, anyone can post online, which makes it

hard to know who to trust.

C. biases, source, pause

Special Lesson

The Truman Show

Language Preview yr

p. 120

2. case 3. wishful
5. finals

8. something

1. lose

4. taking 6. on

7.up

(Sample )

I think The Truman Show will show how media and

p. 121

entertainment can control people’s lives. From the
description, it seems to be about how Truman’s life

is controlled without him knowing, which makes me
think about privacy and freedom. I expect the movie
will make us think about how much media influences

what we believe and see.
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Q1

Q2

Q3

Q4

Q5

Q6

Qz

Qs

Q9

pp. 122-131
Truman says the line because it’s a funny way to
cover all times of the day. It shows he’s friendly
and has a sense of humor.

Truman jokes when Lauren says she can't talk to
him, showing that he’s lighthearted and doesn’t
take things too seriously at first.

Lauren knows they might not get another chance
to talk or be together. She’s in a rush because
something is stopping her from seeing Truman
again later.

Lauren(Sylvia) is trying to tell Truman that his
whole life is fake, and everyone around him is
acting. She wants him to know that he’s being
watched and controlled.

Sylvia knows that Truman’s whole life isa TV
show, and she’s desperate to tell him the truth
before she’s taken away. She wants to help him see
that everything around him is controlled and not
real.

Truman feels something is wrong because the
officer is a stranger but knows Truman’s name
without being introduced.

Marlon suggests that Truman might be imagining
things because he wants Truman to believe
everything is normal. He tries to make it seem
like Truman’s feelings are just wishful thinking, to
keep him from discovering the truth.

Christof wants to convince Truman to stay in the
controlled world because he believes it’s safer and
easier for Truman. He’s trying to make Truman
doubt the real world outside.

Truman’s final line means he is saying goodbye

to the fake world. Although he has said it before,
this time it shows he is ready to leave and live a
real life outside the TV show, taking control of his

own future.



Work with the Reading - pp. 132-133

A. Understanding the Story

1. a. unaware b. artificial c. fake
d. question e. blocks
2.(a)>(d)>c>(e)>(b)

B. Thinking Critically

(Sample |

1. In The Truman Show, the media controls Truman’s
entire life for entertainment, showing how media can
change reality and influence people’s perceptions,
similar to how real-life media shapes what we see
and believe.

2. The movie raises concerns about Truman’s
privacy, since he never agreed to be filmed. It
questions whether it’s right to use someone’s life
for entertainment without their knowledge and
highlights how viewers ignore these issues.

3. Yes, Truman’s decision was brave because he left
everything familiar to face the unknown. He chose
freedom and truth over comfort, showing his desire

for control over his own life.

. Completing o Review
(1) is secretly filmed

(2) has no idea

(3) notice strange events

(4) decides to escape

(5) influence our lives
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Words & Phrases

Getting Ready

ability 53, d2f

ad 11 (« advertisement)
additional 719, 27}l
affect g2 L0}, IS O|X|Ct

alarm ZE(8), ¢zt

analyze 2M3|C}, HIHX O 2 HESIC} (analysis £4)

app o, oiE2[AH|0|M (« application)
appear LIEFLICE, HO|Ct

article 7|Af, =4

avoid IS}, Mt

be surrounded by ~0i| E2{Mt0f ATt
benefit O, &i|=4

bias WA, Mjat
brand EHME (AZ), AH

broadcast #&29; @& (T2 I7)
brochure 2240{, AMX}

category 7tH| 12|, Hx

celebrity I, XHOIA

chat xHE/StCH ZESITH

choice MEi(#), 127
communicate SJAtASSICE, M
(communication SJAAE)

compare H|wstCt AL}

complete 2HABICH 2EZ ST (completion 2+A)

connect H&3ILY, ALt (connection ¢Z)
content ZHX, L4

correct 2HtZ, 82 (¢ incorrect)

create THSLCH, =S

detail M5 (AFg), AbM|Et
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THEFAell 401 0101 34102 MIAIGE,

device 77|, Z|
difference %t0|(®), Ct2 & (¢ similarity)
digital CIX|EQ|, C|X|H gfAl9|

documentary 7|28, CHFHEZ|

educational #g9|, 1g%Ql
effective zatHol, @=st
electric 79|, M7|E
electricity 7|, =
emotion ZH, MA
encounter ($13]) THLICE, OFFX|CH
entertainment 22}, 7|2 Tzt

even ~XKk, ~2tE

exclude HiE|SICE, ®|QISHCE («> include)
experience Z&[HE]stch 2 [HH]

explore EFLSICE ZAFSICE (exploration &L, 131)
fake 7Hmtel, 2| = 9| (<> genuine)

false H&lQ|, 32 &

famous S & AT

gym X832 MAZ («- gymnasium)

harmful si22, R8st (harm six|Ct, sHE 7| XICH
hidden Z#%l, &2

identify AE5IC}, 2tQIStCt

idol OFO| &, (B2 ALZO| A S ) 24
imagine AAFSICH ZPESICE (imagination AFA)

inexpensive 2{0| 4, X{@3t (<> expensive)

o
ol

influence EH(H); g2 FCt
information &, 24! (informative M2 & HZ23t=,

Qel3t)



instead of ~8IX| @11, ~ CHAIO]|
limit ®|gt, ot

magazine &X|, 0jAHZl

main &, a3t

management 22|, 24

material Xt=, MIxH

matter ZKStC}, EX7t =T
maybe OtOtE, O{7KH

meal AL (AIZE), Bt 7](S] AAH
meaning 2|0], 5

media O|C|0], OHA| (sg. medium)
media literacy D|C|0f 2|E{2{A|(DHK|E Osistn HEE
0|85t0] Xtrlo| MZts s 53)
message HAIX], 2=

mindlessly Az} glo|, £F2|5HA|
misinformation R E M, 24

misleading 2E38tH=, Q82| AX|7t U=

negative 2&Hol, H|ZHX?Q! (< positive)
obvious 23, Hust

operate =Z[0|Ct, 2S5 5HA| StCt

opinion 29| A, Al

order &=Af, Xt

overlap @XICE ZXX|CH

own Xt7| Rpalel; Xt7| xpAlef A

per ~&, ~O}Ct

phrase (&), o{ ¢

podcast A E (22212 Cfst FEIX S |25}

i
rir

MH|A)
positive 28I, M2 QI (< negative)

promote ZE3ICE (HIHE) ZZXISCH (oromotion ZE)

protect 2% s}Ct X|7|Ct (protection E3)
provide L}, ®M|33ICt
quotation mark 28 %, °|2 B

reflect A7[8ICH 3| D8I (reflection &1, HHA)

relevant 22 e, 217t e (< irrelevant)
reminder ¥ZILIAH Stz A, 7[QALIEE §= A
research ZAISICH HSICE AL, EF

result 21, Azt

reveal E2{LHCY, BS|Ct

risky 9|&st, 223t (risk 1)

root #2|, 2#

search (CI|O|E]) ZM, 27|
search engine ZM QUITI, M T2 24
select MEHSICE TE2C} (selection AMEH)
separately U2 Z, BE 2 (separate £2|3ICt, |0

=)

OHF

i

JU

—_

M2ts
sign 7|z, =
similar H|Z$t ALt (¢ different)

sort 2F¢}Ct, 25t

Ly

specific §8%, 7H| &0l

spot YASICE &t

stick 0|Ct, 1 ™siCt

streaming AE2|Y(SH0|Lt SF &S 22atel Mol A
MAIZEOZ x{AHB}])

suggest HX|A| LEEFHCE, QFAISHTE

take a look at ~2 2L}, ~2 AL}

technique 7|4, HIZ Y

trail &2, A2
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Words & Phrases

tune in TV[2IC| ]S SO, M2 [F0t]S W0t

update YEHI0|E, %A M
usage AHE(H), F=(H)
varied CfeFet, 2k71X| 9|

violent SHHQI tZst

Lesson 1

Balancing Social Media and School

access A, &, WISICH H&SICt

account (MIEQ30)IM) 0|2 AH

admire AEISICH ZHEFSICE (admiration ZHEH

adventure 2#, AlLt= HH
against all odds 2E {24 20f LA A

anchor W7, 2= T2 OFLI2 A

applause Bra=Ztf, AE (applaud BH4ZHHE UL}
assessment "7t (2| A) (assess HItstCt)

assign HHASICE, SEtsICt (assignment HHE)

attention 2Hal, =o|(=4)

ZH
24y

-]

audience &%,
1
e

0>
i

award &, A3, A
balance @& g T, =25 O|FLCH
bother #=1[H|]E 77| X|Ct, Y22 ~siC}
breakdown £&, 2

breathe & #|Ct, S S3tCt (breath 2 5)
brief #2, 7tzfot

buzz (Hzt7|71) 22|Ct, & 22|5 LHCH
capture &L} AFZECH

cause OF7[siCt O 7|Ct
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cautious &I1EsH ZHABR2 (caution F2))
challenge =M, &7t #g, M2IX|
characteristic £&, EM

check out &elsiCH MEHE M sICH
cheer S2lstot, etotrt

chuckle 2Cct, ZZ74z|ct

clarity B3, S5t

collaboration &3, 35 =% (collaborate 3522
StCt, HEsict)

come up with ~2 Mztsf| LHCH ~2 H|etsiCt
comedian 20O|C|A, 5|2 HHL
comfortable H$t, O™ =l

comment ZHE, o|A

community X Ate], S SH|

confusion 22h =25

consider I2{8ICH = 18ICt (consideration =10)

context 2, M= 27
continue AILSICH X| &35t}

creation #x, &=t
creative Ho|HQl, S0l (creativity &ol2, S&)
definitely &4l8|, 23| (definite Tulst, StAlsH
deliver HESICt

deserve (~2) 82 otsiLt, (~&) 74X 7t UL
director Z5, Melxt

diverse Ct¥Fst 7kX|ZHH9| (diversity CHFA)
divide LI+CH 2&3iCt (division £&)

edit MESICH, ~H6ICtH

educate 7I2X|Ct, @ SSICt (education 1K)
effectively 2ltxo=2, Ra5H|

emotional ZHEHel, Z-Hoj| S 28t= (emotion ZE)
engagement &0f(), 7H

essential X0l Mo Tt



evaluate "IIstCh ZH3ICEH (evaluation H7H)
evolving &H™st=, Tlstst=
expert ™27t HeIx

explode E{X|Ct, Z&3tCt (explosion ZH)

follower Z29(SH A2t AFS A4 F1 2= Al

give a round of applause Et+ZME HL{C}
go hand in hand 2+ E|Ct, &M 7tCt
go viral 2 A20]| LT}

grab FIC, ZFOFHCH
grade 8%, HH
hashtag si{A[Ef
hesitate 240|Ct, FX3ICt (hesitation LAY)

highlight 7} 5%t &, 510|2t0|E

0

humorous AR, A& A2
ignore A & & HISICH

impact g, Zat

implication g%, Zat

improve EO0}X|CH 2| M8t} (improvement 7HAM, EFAb
infer £23s}Ct

influencer QIZ2AN, (HZ7} LOIA) Fekdo| Y=
At

informal B|ZAIEQl, HAlS kt2|X| g (« formal)

integral 271%t, glo{A= ¢t &

-

interaction &< kg 2

involve Z&SICH 2£t0{5HA| SiCt

item &=, At

journey o, o4

language 2104, &

location 2IX], &2

lock HOCH &H =0k K24, &3 &A|
machine 7|#| (Zx]), 7|7

mainly =2, th7H

)

majority CHEE, CHha

manner WA EfE

match o{S2|C}, Z3t=|Ct
memorable IAAQI 7|Agh otst
mental H419|, 0122

mention YstC, HAZsict
method g, Al

mindful AE A=) Folst=

-

minute (A2 E9)) £, &7t
mission U2, AlH

monitor ESICH ZHA|SICH
narration LH2{|0]M, 0|0}7| (narrate O|OFZ|SICt)

normal HAEol HE9|

Ly

objective 2¥, 5§
offensive ZEX0l, 2AUE F=
once YLt ~stH, ~5t7| 0k 5HH
one by one SHLHA, Xt2f| x|
organization ZZ!3} A St
organized H2|&l, ZEX0l
outreach SAHYUZE] &5
outstanding fo{t, =0f| &&=

participation &7}, &0 (participate &7}stct)

_._

password H|ZHS, s

r

perfectly 2tX 3|, 2tH5HA|
perform $88ICt AMSICH (performance 2, =¢t)
HliSH= AL, AFXE

personal 7H212|, AbX QI

performer 4

perspective 23, A2t
phenomenon 1Ak Atz
physical &I¥|2], 4|9

platform EAZ (AL 7|€H0] &= ZFE AIAH)

policy ZH gHAl
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Words & Phrases

post (QIEJLS]) AHAIZ, ZAE; (HALO|E0 2 58) 22ICt

prevent 2T, #X|SIC} (prevention HXl)
privacy AHiEH AP 12 (private 7HQIZ Q1)
promotion E&, & (promote &S}
prop (212 50| M0|E) AE

protection 23, 2% (protect 238t}
public (Ygtelo] AL EEE) SHE, S7HEe!
quality &, 28

range He|, ot

recognize YOHELt, QIASHCL (recognition Q14))
reduce £0|Ct, £A35tCH (reduction Z4)
regret 22t FLE MZfSICE

regular 2&829|, S&%¢l

relax Mg| #|Ct, ot& =2|Ct

o}
QO
X.
>
«
i=]
ojo
fjo
T
iy
el
=
=
-I>|
rr
e
rot

respectful Z&3t, Z2|E Hot= (respect £3)
responsibly Mzt UA|, MUzt JHX| 10
reward £4

round of applause g4=2Zx|

routine i, szl 2Hy

section 2&2, &4

security 29t FM (secure QHXISH QHXSIA| SICt)
selfie LI|(ADIEE SOE W2 XpAI9| ALX)
serve £20| &|C}, 7|ofsiC}

session (X% &S 2leh) Azt 7|2t
shorten Z0|Ct, tH=SICEH

showcase E0{ Z=C}, MA[SIC}

skincare AZ1#|04, I| & 2|

smoothie ARLC|(TY, =A QREE S ghj| Zo}

at

—

rin
0jo

E)
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spare time Of7t A|Zt

stand out F=2{X|C}, =0 Z|C}

I
=
ozt
of
n

stay tuned M2 RXISICH EEH 2ES A
sticky note T8 ZX|(ERCHEHACH Y 2 U= HIZX])
still OF=| =, o T3

storyboard 2AE2|EE(H3} 59| EHE|E 20| FT= 9H
o zlm)

stuff AxY, Z{E

suggestion XM, 2| A (suggest H|QHsiCH

summarize 29FstC}, Zk2=a2] ZSICt (summary 22,

suspicious 2[MAR R, 45t

tackle &f5=5iLt, (HE 2M|2F) MESITH
theme ZH, €Ot

tradition ME, 2% (traditional ME2])
trick 4=, Al2f

typo &}, HRE HX}

upload (Cllo|E{E) 22I|Ct, Y= =8|t
valuable 7Hx| i, FE st (value 7H)
visual AlZt Xt=, GAE; Azt

way too X|LEX|A|, HFLE

weird O|Ast, 23t

well-lit & ZHE, g

ro

Lesson 2

Visual Voices in Storytelling

accomplish MF(siCt, FHAMSICH
adaptation Z{M(g), HeHE) (adapt ZHAsICE FHESHC
alien 2|7[¢l, ool

amazing =22, CHEES



ambition O, & (ambitious OFAIZQI) dare &3| ~SiLt, 25| ~& 87|7}F ULCH
animated &0t = <0| S=20|=, Tt Fotol daybreak M, S5 &

arguably 72| E2lgio|, =&ty debut S22 SHESICE, HIF{SICH
arrange H{ESICH M =BT decline Z2, 4|g|

artistic ol==2l, o|=2 defeat £M| 2L}, 0|7|Ct

attract Lt S{Z7|C} demonstrate YS3ICt, SESICH

awful BHst ZAZA|E describe ZAStCt, MHSICt (description 2AH
back and forth %2, 24Tt desire &7, Higt

battle ME, WS detailed &HM|gt, XtA|ot

be based on ~2 |IZOZ siC} develop LEstCt

be suited for ~0i| 2T}, ~0f ot k=0Tt dinosaur 22

beloved OFF At&sHs, 702 distinct 5£&3%t, 2Het

beyond ~& H0{A, ~2| Xm0 distracting &€ 4= gl=, OF30| AtEtst
blend ACt, =6t} dive into ~2 F|{SCt, ~2 Tt SCt
bond | dynamic "axel, WSz A=
cartoonist Bttt ot =k} editorial cartoon AJAL 2ts}

catchy 7|st7| 4|2, 0128 n= educator WAL, WX}

character (2ta} 52|) FoI3, SERIE enduring 224 X|&E=, F4X0l
cheerful Z&st, 33t enemy M, l4

climax B4, 2zto|HA engaging 0HEZXQl s 2ZH0| 7H=

colony Al@IX|, 0|FX]| entertain ZZZ[XHOIUA|] SHCH
combine Z&SICEH EHICH (combination =&, 28 especially £3|, 25|

comic strip HxHZtS} evil ZEl, Afetst

compelling &2 & 4 gl=, E0|TIXIS exaggerate THESICH 2E2|CH (exaggeration oH)
complex & st L2 expand &clstot, SECt

composition 4, = explanatory O|RE B3| =, M| 2%t
contain ECf, oSt extraordinary ££0| Ofcl, H|&HSH (<> ordinary)
convey M™giCt, MESICH factor 24, 29I

countless & % gl=, £02 fairness 3X™(&), 3Y (fair 8¢
crawl 7|C}, 7|0{7}Ct feature EXOZ HtSICt EXOCZ AL
creature WEH|, I| == feedback I|E8, Bts

critical H|EHHQI H|t5H= figure 218, MHQIA
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for instance 02 & oldies but goodies 2z = AX|T E2 A
foster ZXIstC}, S-4s}Ct original &z{e|, 2a{2|

generation MICH, SAICH AFRHS originate H|RE|Ct, Kaistct (origin 718, 28)
global MAIEQI, x| Ake] outline 82t J2|C}, @™ S LIt
graphic J&9|, 45 U= overall FgEHEQl ZE& QI

horrible 2AM2, SAl 233t overview 74z, JHR

horror 3%, 2M2 panel (2tzte]) 7t 712

iconic AA0| E|=, 40| &= paragraph Tl 2ot

illustration &st, 22! participate &7}siCt, 20 StCt

impactful Z2fst, o< Zap=Ql patience 2ILii, &2M (patient QILHA A=)
in essence EAM[ZEH]|OZE, A2 peaceful H2%t, W2 (peace L)
incorporate TSI EESICH perfect 2tXst, 2t st

increasingly M& O, MAt&oz perhaps OtOLE, ZA|LL

industry ~(A|), At plentiful %2, 25t

inspire Y& FCt, D2t plot 42|, 14

instrument £, 7|7 political cartoon x| EX} otst
interactive Aelgro|, chstAl Q| politics FX|(e), Hat

interchangeably MZ HIYA, A& s3tMoz popularity 217], &M (popular 217] Y=)
justice ™o|, Mgt potential =, 7ts4

label 28, 12| H procedure Ex}, oA

layout X|™ HiX]|, 2{|0[0F2 pros and cons ETHY XHtQ=E
mainstream F29|, Y E9| prove YESICH SHSICH

meaningful 2|0] =, Q3 publication ZIHE), ZFH(S)

meanwhile $HH, 1. 50t0]| reach ~0f =E&SICt, &2 WLt
merchandise A%, HZ reasonable &2|HQl, O[X|0f SH=

mobile 0|5 41 7|719|, 0|5 40| U= recognizable &7 &otE = U=, 1A JHsst
monster 2| &, 7|2/st A refer LIEFLHCF, X|A|SICH

moreover H|CH7}, C{Lt remarkable =g ¢t =0f &=
motivate 7| H0{8IC}, X}2SICH (motivation S7]) represent LIEHLHCH ES[IA|JSHCt
narrative 0|0F7|, s} republican (0]=2]) 23}t

nightmare 2+g, Z%s A rest LIHX|, ZHo{

numerous 42, I3t revise HSICH HEFSIC (revision $H)
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rise &9, S&

sequence 9%, Yo TH
serialize Al2|=2 gr&SIC}H HRYSICH

serious TX|t, M2tst

-

shift #is}, Mgt

shiny dlLt=, HHo|=

spark Z&stct, EsC

static &l nHE

stem from ~0i| 7|QI5tCt, ~0il F2HstTt
still 22I0|X| g¢=, 13t
storytelling 0|0F7|38}7]; O|0F7|StH=
strength 23, &H

suitable Mgsh oj22l=

term 04, &

thought-provoking Mzt XI=5t=, AMMSHA| o=

throughout ~ 59t 2 ~ LiLY
traditional MEXQI, MES WE£ (tradition HE)
transform HHY =Lt SHFESICH (transformation

typically 2iHoz, Mexoz

umbrella term ZZEQ 20, HFEE o}R2= EH

rr

underlying ZIX9|, Lix{5t= (underlie 7| XM E 0|
unfold (0[0F7|7}) H7H=|CH TR X|CH

unity £%, £

=g, S
unrealistic H|AAZ QI (& realistic)
value ZHX|(2), 17t

various CteFot, 02{ 7HX[ 2|
vertical £%19|, H|Z9|
villain 2+, ot

vivid AMst MESH

[} [

rir

L))

=y

wizard O AL, OFE AL

workshop 1%, S

Lesson 3

Uncovering Truth in the News

accept 83l (acceptance £=8, HHOIEY)

accuracy MeHM), Hgt

aim SHsiC}, 2|ct
ancient CHe|, ot 2zl E

angle Ztk&, 2+

announcement 211, %X (announce YZ|C})
Antarctica &= &

approach HZ(H), Mz| &

appropriate M&Est Efs

assume FHstct, 7Y sICt

astronomer M2&txt (astronomy HME2&)
augmented reality 52 14 (M| &Ho|| 7H4 2HES
Hels 2o FE7|8)

author XMx}, 2£0|

canal 2}, ¢
capture 2%CH A2 ETH
celebrate F3tstCt, 7|GstCt (celebration F3t)

collective THEHEQl 259|

competent K5, d2k U= (competence 52)

Hu

completely tH™3|, MM O
concern 28, 4H
consequent ZntZ Ao{Lt=, HHAXOI

consult £t 08iCt, AFERSICE
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consume £H|SICH ARSICH (consumption £ HJ)
corporation 7|2, 3|At

correspond YX|SICH S-St}

credible 2& 4= Ui, M2|E 2 = (credibility A12|4d)
curiosity 7|4, 223 (curious 27| Zsh)
deceive £0|Ct, 7|2HSIC} (deception 7|
define Melsict, Bets] st (definition Hel)
delete AH[SIC}, X| Lt

dependent 9X|5t=, 9|&ZH0I (> independent)
despite ~0f|= 2715t

detect &OHHC, ZX|SHTE

determine ZX3tCt, Heto| st
development Y&, 4% (develop HEstch)
differ from ~2} Ct2Ct

disaster &t st

discovery 2A(E 7d) (discover 2rAsIC)
display HA|SICH LHEO|CE

distinguish FLHsIC AlESICH

donate 7|£3}Lt, | AFSICH (donation 7|5)

due to ~Z QlsH, ~ I} Z0j|

educated g4 Ql=, BO| HI2

election A, B2 (elect ME3|C)

element 24, 2M £X}

emphasize ZZ3iCt, A MsiCH emphasis ZX)
empire H=, &=

entire TH|Q|, 273t

environment 2, F2{(9] Atg)

ethics 2|(&), =4 ¥z

evidence 34, &A

exaggeration &, 1t (exaggerate TH&SICH)
excessive BEsh X|LHE (excess x1})

existence ZHM, MZE (existent ZXfst=, #HZEst=)
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exploration &, #3 (explore HFLStCH
eye-catching B0l =22 1=
fascinated HEE!, At=2 &5l

fast-paced 2| XA =, ZS0| HHE
financial 282l, M=22| (finance 28)
flame %, 3t

flow S2C} 228 E{7ICt

footage (EFst AZ1S ) ZHH[SHH]
fortune Mt 2=

genuine ZImtel, Xl Alst

glacier &lst

growth A& 9H

heartwarming OtS& WA ot, Za2 el
historical GAIMOE ZQ3t, FAIEQI
hoax At7|, £

humanoid Q1Ztat H|Zst =X

imaginary &4, 7t32

imagination AHAHE), Z4

immediate ZZXQI, & (immediately SAl)

rr

immersive 2/zt
importance 84, &t (important Z2%t)
incident AbZ4, &

incorrect Hekstx| o2, AHAlTL CHE («» correct)
incredible LO{X[X| gt=, =2 Qtot

industrial Ari9|

inform 2|}, A2 E FL}

innovation &A1, A1 (innovate S AISILY)
intention 2|, 2|& (intend 2| =&}C}, 1S}
invent &SICH T LHC}

jealous A|Mst=, MAsH= (jealousy BE, A7)
journalist 'd2|AE, 7|X}

judgment THEHE]), TH2 (judge THTHSICH



rr

knowledgeable gtAlst HEs Q!
landscape 2, £4

launch (22!1) ZrAt

long-term 7| &l &7 |Ztof| 2%
loss &4, tfok2

magical OFg 2|, E7kAte|$t (magic OH)
major =23t LT (<> minor)

marine HICHS|, SHFo|

matter &, &Xl; ZRSICH EH|7t =|Ct

melting S+, 50t HE AN O 2 (melt SCH

metal a4 k3

=&, g2
mislead RESHC}, HRE WSO R O| &Lt
mix-up 2zt =28

modern $CHel, ZCHO|

modest &3t M7= (modesty AZ)

2

multiple CHEFSE CHZEE{ 0l

newsboy A2 THOj[bHE] AH

option MEH(H), M

organization ZZ!A|, &t (organize ZZ!stct)
outcome A}, At

pandemic O, MAZQl SHH

planet A4, M4

pollution 2&, S8l (pollute H{F3|CH

pop up ZXt7| LIEHLCH

pose (XL} HE2) H|7|sICt

process Xz[sICh A, At

promote EZIsICH SHSICH

rapidly HZ2A|, 73|

react BtSsict, 83 S HO|Ct (reaction #H8)
rely on ~ofl S| X|[2|=]stCt

report MsICt, EESICH B

satirize ZXFSICt

2
o
=
>
mjo

sensational A&

il
0.

sensible && A=, g2|Hel
site (2IE{4ll) ALO|E(= website)
solely EX|, HX|

solid =Hadsh Mz|g 4= U

rir

spot YHSICH At

stir 52, 54

supposedly otof, ZA

take advantage of ~2 O|[&&]siCt

telescope Y&

-

tough (2871 o242, =ztst
transformer Egt7|

trick £0|Lf, 7|2FSteh £l Mt

-

unbiased HA Ql=, St
unexpected Ol 7|X| g2, L8O
unproven ZE[S]=|X| &2
Venetian || x[oto]

viewpoint 2t A|zt

virtual reality 7HAt 1Al
volunteer XH& QL] Xt S AFSHC

weapon 27|

g2
=2
Y
rz
Ed]
oF
1t
o

well-rounded Ciet
wild 223 MESHR| b2

wildfire A2

Lesson 4

Advertising in the Digital Era

absolutely Moz, 2tH5)|
accessible H2ot7| #|2, 0|8317| #l2

according to ~0i| (=™, ~0i| 2|5HH
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achieve &L, 45}t (achievement 83)
adjustment X, 23X (adjust ZHs}CH
advertisement 21

advertising &1, &1

agency (H5) 7|2, chHtiAt

analysis M, AE (analyze 2AM3|C})
aspect ZH, kAt

association &], 21t (associate MFsICH)
atno cost H|&S SO0|X| g1

awareness 2|4, ol4|

background H{Z, M2

behavior #s, s

-_—

billion &<, afcst 4~
bold CHESE AR 2
boost 20{22|C}, =2|Ct

browse (B2 E #ol) QIE{HS SOITHL|C}, ZO{ 2Lt

(@]
(@]
3
3
@
o
ol
1z
R
o
=)
0%
o>
0z
1%
00
10
of
i

commit MEstCt, ZASICH

competition A%, AZ (compete ZM3tCH)
confident Xt Ui, EHAlsH= (confidence XHAIZ)
confirm =telsict, = siCt

connection HZ&

conservation 23, 2Z (conserve 2Z3s}L})

mjn

constantly 221g10], Al (constant BIgls, A
consumer AH|X} AH|SH= ALZ

council @2(%|, 22|37

critically HEtH O 2

deal with ~2 Ct2Lt, ~2 X2|sICt

depend on ~0i| &2 UL}, ~0i| 2| x|t

direction &g, 28
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=)

discount &2l C|ATIRE
disruption gsl, ¢t
diversity CtA T2M (diverse CH¥st)

doubt | AlstCE ZX| QiCt

editor WEXL, WHXt
effectiveness &5, 884 (effective 2147t Q)
employee ZY&, I|1EXt (<> employer)
enable 7+s6HA| SICH & 4= QA STt

encourage HotCt, Ea{sict

enhance #0|C}, Z3tsiCt

entirely MO =, 2tHs

environmental A2, £2|9| (environment &)
equipment &, 7|7 (equip &[S 2L}

era A|CH, A7

establish £=&sICt, £HM3IC} (establishment &)
ethical 82[&2l, TE A<

evoke (ZH, 7|1d 58) 2212 27|Ct, XtotLHCt
evolve ZHsICH, ZIME|C

excellence 2(&), 2&(#) (excellent 231
exposure ‘&, 22 F (expose EB{LALY)
familiar 23t =t

freshness A14%t, At

fund X12[7|2]2 chct

gear ¥H|, &

gender 48, M4 3£

government H&, A

halfway Z7tol|, 7F=2HIZ0|

huge 2iCHst, 012 2

implicit 2AIEl, LHEZE (& explicit)

in addition (~0i) 320, AlCk7}

in conclusion Z2E2XQO 2 OjX[8fo 2



inclusion Z&, £% («> exclusion) pricing 7t &

increase S7tsICH Lt (<> decrease) product MME, ME HE

incredibly 22 4 g2 M2, AXLIA product placement (TV &) Z2J3 £ &1
initial 22|, £719| production A&t &=

insight S&t2 profit 019}, <

inspire &2 FCt, 12Tt (inspiring Zedst=, XH=5Hs) proofreader WX}, W& EHekx}
integrate EgtsICH &XIC} (integration £8) psychology Az2|st, Al2| (AEl)
interfere BsiICH ZHISICH (interference Hsl) reaction Ht2, A% %2 (react HHS3ICH
interpret sfiAstCt, OfslistCt realize YLk, THELCH (realization THES)
interrupt QsSICH KHEHSHTE (interruptive @alishs) recommendation £H, #1 (recommend FHs}C}
interviewer QIE{S3H= Al (¢ interviewee) Astch

invest EXtstct, EXFtLt (investment £XH recover (&4 S2) H| L, HEsiCt
launch A|=FSICH Xh4=SHT} recycling &g

license M3{(Z), 217HA) refine ZHMSIC} HZFSICH

local X|=2] regulation 78, 78l (regulate FHISICH)
longevity @2H X|&E, &4 reliable W& Qkot, M2 £ Q=
minimal OfF X, %49 religion &, At

minimize *|Aststct, Zo|ct sensation MA|0|M, HAS

navigate Zg AT}, W&k 2lCt (navigation 2%) shift o|sslCt, MetHstCt

nonprofit H|E2|&Q! significant List, 23t (significance 24)
on a daily basis O similarity SArS, H|2$H A

opportunity 7|3, E7| skip ZL{5ICt, =L}

organize ZZIS}C} RAASICH slogan MM 24, &4

original S&EQl soda EMSE, Ak

oversee #55iCt strategy T2, 2

pack (Z2) MiCt, J22|Ct strategically MO =2

passive £5&¢l, A3 XQl (¢ active) sum g, 4|

perceive 2IX|SILY, O|SHSICE tactic ™=, &

personalized 7HQIZtEl, 7HQI0| Yot= CHE & 4 U= tailor S¥3=Ct, ZHSICH

persuade MSdict, HSAIF|CH tend ~St= ZE0| UL}, ~5t7| &t
portray @AFSICH BESSICE transcend ELC}, &5t

pressure e}, 2= typical MEXQI CHEXQI
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unconscious £ AXQl o AlstX| Rt examine AHECH ZESICH
verify Ztolsict, ZEsICt exclusive EXE0! HiEFEol
visible =0f 20li=, 7HAIX2l factual AbAQl, At&lO]| 22tst (fact AHA)

fitness A cha) (MA|IHQI) AZ

flip through (M=+g) &2 47|ct

Al

Lesson 5 formula &5, 5

framing 714, t{CH

Magazines: Paper to Pixels

genuine ZI&eh A gl=
accurate H=tst grocery Mg & g9l &3}
afterward 1 &, LIS handle CHELC}, A2[SHCt
appealing D=0l OtS8 1= hands-on &x(Q|, 21H sff 2=
assess WIISICt, TEHSICE (assessment Lot host (TV T2 59|) AtS|X}
attempt AlE, 7|= in-depth EXst1 &Mt HES
attractive OtS& B0{Y7|=, 0= = (attraction 0HH) individual ZHE2], 74712]; 7Hel
available 0|8& = =, =30| &= influential F&k =, MIE U=
broad 2, 2tHe|et infographic @Iz 12 ¢f|0|E A|2ts}
captivate AF2EICH 0= SIC}H instantly ZAl, &2
catch up with ~2t CHatsiCH 282 LESCH journalism XM'gz2|g, A& &
categorize 2FsICt, HER LHFC} (category HE) lottery 23, HH|&7|
combat ML}, 45| Hratsict medical 2|&te|, 2| =2
concentrate on ~0f| ZZstCt microphone 00|22 &, O10| 2
consumption £H| (consume £H|S}IC}, ADSICY) myth X|o{H 0[of7|, (2H gl=) Als] EE
counter BHISICE, HHCHSICH niche O3 Mot gh=] gt EA
crucial ozt 2™ =0l notification &, £1, EX|
deadly x|E=?I nowadays 2&0=, 2EH0ll=
decent H|CHZ &, 2ok originality St 7|dtst
definition M9, 2|0] (define Mo|sICt) overlook 2 E11 Ho{7IC} ZtatstCt
distort H|EL}, ei=3ICt (distortion 2H=Z) passionate €™ L=, @HHQI (passion €H)
downside 22|t M, tHH 2 &0l ZH pause EA| ZEISICE B30 ALt
eco-friendly &t %l=txol otA S mu|stX| b= personality A&, 714
entertaining XO|YE, EAHSS FE pile ot 22! A, HO|
evolution &7, ZIst (evolve BFsiCt) pixel B, T
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premium 29l 139

productivity AiArM A AR

professional MEXQI, ME7te|; ME7t
prominently =0i| =[], FE2{X[A|

proof £+, 54

recipe Z2|H, g

relatable HZE|0] QCHT L7)|=, ZUUE YAst=
relevance Y, MEY

remain ot QUCH, o4 H 5| ~0|Ct

replace CHAI[CHA[JSICY, HFRCH (replacement CHA)
reputation Hah HAM

require R7ICH HRSICE

responsible l0| Qle, TS otst

shelf Mgk *3220
statement Zl&, A& (state ZI&SICH

steady OtME, =52|X| &

rir

step-by-step THAIEQI, A S| LIOt7H=
study (& etel) MxH

stumble upon ~& 5| YAt

submit MZ3ICH ®|7|SICH (submission HZ)
subscriber =X, (MH|A) O &Xt

survive &OtEiCt M=sirt

oM
=
i)
£Q
k=)
A

B
N
or
_(3_|-

sustainable (&
(sustainability XI& 754, 8 Tta| glo] X|&&E 4 US)
thumbnail MU

trustworthy A& 4 Qls, U2 ghst

truthful E=I%t, Tast

tutorial At2 X &M, (BHEE{Q]) A X|& =237
unchecked SHIE[X| &2, AH| =X 42

unfamiliar 2=3tX| 42, WM

upcoming Lt =, & S

vast o{0to{opgt, st

well-being &=, 2%

Special Lesson

The Truman Show

anxiously A&st0f, 2&sto]

apparent Hulist, 25| 2 4~ Ql=
appreciate Zf&ISICH S0[SHC

arise YHsiC}, Y&t

artificial 2152|, HRIEl

aside gtZo=2 X2 HO{X

attitude Ei=, XbA|

be in on ~2t 2HAE|C} ~2 210 JCE

be up to ~0fl 22{ UCt, ~7+ L[AEH] o|C}
block StC}, gfstistt

bolt ZA7| FO{LIRLE, ZAL7| §7| AZFSICH
boom 22{ HX|Ct, &7 2|ct

break free from ~0f| A =ZX|C}

catch one’s breath &2 12Ct &2 =2/t
convince MS55ICt, HSA|7|C

crash F2fsict, ZEs|Ct

crushed S7HZl, 2T

deceit &%, AL7|

desperately EAIMOZ, HEISH|

distance Hz|, 2t

ih]

il

dome 52 X5,
drag Z& &Lt, BO{LHCt
economical ZHXQl Horst=
edge 7HERIZ|, ZAE|
emerge LIEILICE, EddstCt

emergency ZIS[HI A AtEf
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empty g1, H|o| =

episode (¥ TZ22M9|) 15|20| ZE of|I|A=

escape =YX}, HOLILE BE, =Y

evacuate (XA ZS) H| Lt CHI|SHA| STt

eventually 2=, €0t ¢+ /o
flashback ZzHA[HH, 3| Ak ZH
flee ZOtLICH, Em|SHCt

force ZR3ICt AX| 2 ~51A| STt
freedom At sttt

giant ™LA 2, Azt

hide &7ICt, &3t

hint EXIAl &2 L, FAIE O

honey 1=, Xt7|(At&st= AzHof| Cist 0

in case ~& Z<0f CHH[SHA
indicate 7t2|7|Ct, XI™siCt
insist Z&ds| FAFSICt, 27|Ct
inspiration &, &x& xt=
leak &&, /&

lose one’s mind O|X|CH AASICE

make something of oneself 4Z8ICH ZM|SICH

mentally MAHOZ OISH0=2
nearby 2K 2|, oI&st

nuclear 39|, YIX}2 9|

object 2, EA|

occur ‘47|C}, LojLict

officer Z& 2, 2tz

ordinary W3t HE9]

perception X|2}, X2}

possibility 7HsA, AsiM
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power plant Z&a

pretend ~Ql MsiCt AR E F0|Ct
producer AALXt =Xt

recall 7|dsH LHC, Ab7| st

release WESICE LHELHCH
resistance X, gtat (resist X etstot)
resolve 24, &9

revolve 3| Hstot, Wl SCt

roar 422 Uct, 38AHzIct

sail &sl{sICH E&stCt

seal 2E[2Um] &

I'-III

silence 12, M4} (silent Z&31)
stare 5| HCHELCE, SAISICH
strengthen Z%tsict, o EESHA SiCt
successful 433t 43Xl

sudden ZEHAR R, Hotzto|
suddenly Zfxt7|, =5tgio|

suit #E, (Z=) st

Azt

surrounding &, F¢(9]
unaware S|ASHX| Rots, BE=
unstable (BMHOZ) 20t
whisper £4{0|C}, Az 742|ct
whistle SZ{Z22}7|] 22|
widen FX|C}, Sl{X|C}

wishful thinking |2 ArgH(of| £atst &

0!
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